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Abstract

This research aims to: (1) study Vietnamese tourists’ behavior on travelling in Thailand,
and (2) the factors affecting decision making to travel in Thailand through travel agency of
Vietnamese tourists after the COVID-19 pandemic. This resulted in data on the Viethamese
tourist groups, destination Image in Thailand and marketing mix factors affecting decision to travel
by travel agency. This research was quantitative research. The population for research was the
Vietnamese tourists who travel using a travel agency. The researcher used questionnaire as the
research instruments. The data was analyzed using descriptive statistics. The results revealed
that: (1) the Vietnamese tourists traveled by travel agencies to travel in Thailand for the first time
and came for the first time, traveled as a private group with co-workers/companies which has
the purpose of annual company trip. Most travelled for 4 days, more than 6,000,000 VND was
spent throughout the trip. They received information from personal media, and the most popular
activities was Check-In and taking photos. (2) Destination Image in Thailand affecting decision
making to travel was Thai people have good human relations and goodwill. (3) Marketing mix
factors affecting decision making to traveled in Thailand through travel agency was overall at a
highest level (X = 4.27, S.D. = .684)

Keywords: Viethamese tourists market, tourists behavior, travel agency
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