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Abstract

The development of new-generation entrepreneurs in the import-export business is
crucial for national economic growth. However, previous studies have primarily focused on
experienced entrepreneurs, leading to a lack of integrated understanding of factors influencing
import-export entrepreneurial intentions among young working adults. This research aims to
examine the role of motivation, ability, and opportunity in entrepreneurial intentions in the import-
export business by applying the Motivation, Ability, and Opportunity (MAQO) framework to develop
a causal relationship model. Using quantitative research methodology, data were collected
through questionnaires from 482 respondents aged 18-30 years. The measurement model
analysis revealed that all three latent variables had significant relationships with their observed
variables. Motivation comprised the need for achievement, the need for power, and the need
for affiliation; ability was measured through business skills and risk tolerance; and opportunity
was reflected through entrepreneurial discovery and entrepreneurial alertness. The structural
model analysis showed that opportunity had the highest direct effect on entrepreneurial intention,
followed by motivation and ability. Additionally, indirect effects of opportunity and ability through
motivation were identified. The model explained 68.3% of the variance in entrepreneurial intention.
These findings have significant theoretical and practical implications, highlighting the importance
of an integrated development approach that encompasses creating concrete business
opportunities, developing essential skills, and enhancing entrepreneurial motivation to effectively
and sustainably promote the development of new-generation entrepreneurs in the import-export
business.

Keywords: Motivation, Ability and Opportunity, Entrepreneurial Intentions, Import-Export

Business, Young Working Adults
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(Alertness) it sluunadandnlunis
wmmmuiamammumsmuwﬂ?ﬂaumi
(Holcombe, 2003; Tang et al., 2012) mimw
dsznaumraziimsauwmlanmialnd 9 aanms

McMullen et al.,
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ﬁ@iLLﬂdﬁwaa"LmﬁuIamaﬁyfu 9 wiadn1s
mmﬁmmﬂau ANMIEUNTaNLAZRINITD
fiaz @auauao@aiaﬂwaﬂmmmaaﬂumimmu
pINeeuNTUIdNEIaan (Kirzner, 2009;
Ricketts & Kirzner, 1992; Tang et al., 2012)
é‘aifumﬁﬁyf:‘[amaﬁmUﬁomﬁuim”ﬂmu
mmsnsl,umﬁvumaqmamaﬁiﬂﬂummwL°1n
f908n mmwma"l,@mLauams'ﬂ@aau
ammg’mmu

awagﬂu‘ﬁ' 3 lanmaveinsiin
ET‘IJ?T:T]EJ‘]Jﬂ’]iﬁa‘Yl%‘WaVIN‘]J’JﬂGiaﬂ’J’]aJ(;I‘:ﬂﬁ]GLu
mafugdisznaunsgsfiedwinidngsean

o o 6 1

AMNANNBDITHINANA NI
fuusegele

TusIunIAn A NUTNR T IEWIN
anuaaInuazusitlaluyunvesnaiu
Hisznaunsiaivanuanlaainannnlunu
33w law Hsu et al. (2017) wuiin1siuiau
SNUINVDIAWLDY (Self-efficacy) ﬁ'é‘n%wama
vindaussaslalunmadugusznaunts it ifiasan
mﬂammmLmauuluﬂ'smmmmmammaa
AN mmﬁmlﬂumimmuﬂmmﬂmﬂﬂuu
FOAANDINUIIKITLVES Newman et al. (2019)
ﬁ'wudwmmmmmhmsdwLﬁuﬁﬁ'«adoNa@ia
wm_lLLiagﬂalumimuwﬂsmaumimumi
qummwulalumswmmummmmmm 9
wonanit Li et al. (2021) Fawuininuems
ﬁiﬂ’%LLavﬂ’J”lllﬁ’]ll”liﬂluﬂ’]iﬁmﬂﬂiﬂiﬂllLs"m\‘lll
Na@lamwﬂﬂuminmuﬁiﬂa lasanzlu
ﬂauwﬂ?ﬂaumﬁﬂm

auumm‘n 4 anuausalumaiu
gﬂs:ﬂaummamwamamn@auwgﬂﬂu
mafugdisznaunagsfiadwinidngsean

ANMNFNNWS 5z lanIanuLss
NS

luginvasanuFuRnszrinlama
LLazLLSGf‘q\‘llﬁ] Alvarez and Barney (2020) e
waasliiiuinssuilananisosfiafignina
lasandausanslalunadudisznouns lag
HUTE mam@ammsnuaammaamﬂums
mnmmmaﬁinaw‘mwu ROAARBINUNNT
Anwae9 Wood and McKelvie (2015) WU
ﬂ’]i@]i‘”%uﬂﬂﬂaﬂ’lﬁw}\‘lﬁiﬂﬁ] (Entrepreneunal
alertness) uNamamaaﬂﬂuminwuﬁiﬂa
LuaamnmUa@]miimmwmmua wamm
uu‘lﬂumnmﬂu"[ﬂ"[@maamna WONIINIINL
279289 Davidsson and Gruenhagen (2021)
JINUANMNFUNBTLBILINTERININITAUNY
lomamanstianuusgdlalumadugidsznaums
laganwzluuSunvesnmsdnszninadseine

aundgind 5 lanisvasniaiu
Husznaun1Ilaniwanisuindaussyslalu
mmJumJimaumiﬁsnfﬂmummaaaan

a7 1 asuansdulifirmuaiils
Tunsaonsauuwifauasuwidssianms
wummﬁmmmmmmaanmmmmmaﬂa
arumansauaclamafifinau Fuwusi
mmmiﬂumsmuwﬂsmaummumum
g9a0n dudsduaziivonue 7 daudsds
Usznavlddiy 1) anudasnisanussa
2) ANUGBINIINNIRETUWIA 3) ANNABINT
AMUENEY 4) Tinselumsaniiugifia 5) m3
JansUANLELY 6) N1TLEIIWIlan1aues
Hsznaunisuss 7) miﬁuﬁwaagﬂ?ﬂaumi
Tusrugrudsmulumsaneafiidoni
mlﬂumsmuaﬂizﬂaumimLmaaaaﬂ
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A13971 1 MINMWILRZNIRIINTOLUWIAAIIUIAY (Construct Development)

auils |

bb39Y

Y

- ANUABINIANUFTD
(Need for Achievement)

- ANUGaINIMITEU9
(Need for power)

- mmﬁaamimmaﬂwﬁ
(Need for affiliation)

- w”nmlumi@‘hl,ﬁuﬁqsﬁa
(Business skills)

- MIVBNTUAMULRE
(Risk tolerance)

- m‘iLmeﬂﬂmmJao;&’ﬂszﬂaums (Entrepre-
neurial discovery)

- MIdudwedilsznauns
(Entrepreneurial alertness)

& [ o ¥ 1
mwm‘la‘lumsmugﬂsxnafumsmmnaaaan
(Entrepreneurial Intention)

ANAINID (Ability)

Tana (Opportunity)

81999
sla (Motivation)
(McClelland, 1985, 1987; Raza et al., 2018)

(McClelland, 1985, 1987; Raza et al., 2018)

(McClelland, 1985, 1987; Raza et al., 2018)

o

(Dhaliwal, 2016; Ganotakis & Love, 2012) LLae :’3 HWAITN

(Grable & Roszkowski, 2007; Roszkowski et al., 2005;
Roszkowski & Grable, 2005)

(Holcombe, 2003; Kirzner, 1997; McMullen et al., 2007;
Shane, 2000; Suddaby et al., 2015)

(Chavoushi et al., 2021; Kirzner, 2009; Ricketts & Kirzner,
1992; Sharma, 2018; Tang et al., 2012)

(Holcombe, 2003; McMullen et al., 2007; Shane, 2000)

MINAUINTOLUWIAAIUITHIINAIT
NUNIWITIWNTIN (Literature review) ILURAS

s o 6o a
ANURUNUDIAININN 2
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N52ULUIAA MAO

ANUAIUA

vinwelumsaniiugsna

MsBNSUANMLLADS

H4

4

usegsla

AIUADIMSAHEALSD

H2

2 ]
H1 anunslanazidy

ANUABINTTHEIUND

mmmaqmamwgrﬁu

'y

H5

Tend

nsuarmIlenaTed
NU'?;”PB’U‘W?) /

msAuiveanUsenauns

A

v =3
Husznaun1sgsna
Yuddeean

H3

ATNN 2 NIDULWIAAIUITE (Research Framework)

Aadq ﬁ
DNIIANTN
re Y X o re A a d
MR TIBLTWNTILTIUITNIUN
uaﬂnmmwauwuﬁi mwumgﬂa A
a0 uazlamafiinadaanuaslalung
Lﬂugﬂi:ﬂaumin;im]mmaaaaﬂ laald35
MINATLALNARFNNTIATIFINS (Structural
Equation Modeling: SEM) (Hair Jr et al., 2021)
LN ENARAUAINNFUNWTTZWINIAUTAN
NIOULWIAANITIFY

ﬂ‘io«‘ﬁ"lﬂ‘ﬂlawﬂa&l(ﬂqaﬂqﬂ
ﬂiﬂj’mi‘ﬂlﬂuﬂ’]iﬂﬂw’lﬂaﬂﬂuﬂui%
1%3maﬂumaﬁlﬁmmmmumu@m (Young
working adults) mqsm’m 18-301 (Johnson
et al., 2015) lagMAUAVMIAFIBENIAIBANT
FATNANAINIREA (Power Analysis) W1
Tusunsy G*Power fiszdiusiuddiny 0.05
PUNADNTWAITAUUIUNAN (0.15) LAZAINIEY
MINa§aw 0.95 "L@mm@ﬂaumamwum 400
Au 1199 N’Jﬁmvl,@ﬂ’muﬂmmmm‘mmm’m

o A

CRBRIGE @]a\‘lLﬂuNﬂNﬂ'ﬂNﬁ%lﬁ]ﬁiaﬂJLLN%?ﬂw

7
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Usznaupsiaidndsaan wazdlanuaiasla
’Lumﬂmawa MWSLInMeinIAaaanysznaume
Lﬁuwﬂmmuﬁnammmaaaﬂamm aifl
mmauiﬂumnamtmmaan ma’l,wnamslu
suusoUalinTE I(ﬂﬂumimumam
ﬁ]iavl,@mawmamamau 482 A S9wnnin
swasus iy s AIUNN3ATIFOL
mmaummmawauamummmwm%u@
wanenimaTeilerumsfinnsaniusas
INAENITINNTITETIINMTATe TNy
WINgsuEalIng tauilasanis REC
65.1221-211-10719 uaznugiavluiuses
COE 65.1227-216
Lﬂéaaﬁaﬁimunﬁfﬁmmxms
m’s%aaumauamaamiaaua
Lﬂiaauawlﬂuﬂ’]iaammdmﬂmmu
FOUMUAWAIWNT HIMNNINUNIWITTANTTH
wazuITefiieates lasutaenidn 2 dau
mmmmﬂumammvl,ﬂﬂuaawmaml,uuaaunm
ldurn e 81y uazszAUMIANm fufiaes
LiJuLLmJ'mmmJ‘smwﬂsauLLmﬂ@ MAO
Usznausadasanauisnue 23 9o uuiadn
duussasla 9 78 duausuIn 7 7a du
lama 4 T8 uaz mummmh 3 18 TFanay
ammummw 5 526 Gl 1 (uamm) 895
(mﬂm@) swuRemlSH M TIeRe U
driinnuseandasszninternuiviaglssasd
M3338 (10C) ﬁnnwmmmmmmu 3 A% UAS
"L@mmumsﬂsuﬂsamumLLum niwin
Lmuaaumuvl,ﬂmaaﬂ"ﬁﬂmawwaﬂﬂmlﬂa
WWeafiungudnagnsaman 30 au Wyl
AT BT U BILDUFO LN NI RTULHA Y
0.924 uaztiioBiaszAluuaazaunuIngIn
LLiagalaﬁmmmL%aﬁu 0.892 @1UAINY
813130 0.871 dlana 0.865 uazemuAY
&sle 0.883 UWEAIIULUROUDNA NN

anuBaduay lunusiduazinanzansniy
myh Wlglunsifununadaya

ﬂ']iLﬂTJ‘S'HJ‘S'JN?lE]Na
ﬂ’]i’;ﬁ]muml,uumnaaﬂﬂaumasm
LLtU‘]_I‘.leLam (Acmdental sampllng) N3AL T
mnnwauahmamumm 1 9AAN 2566
119 31 funaw 2567 uazazinuinmeanadaya
luLL%aaLﬂumawammﬂvlwmimamaﬂu
sweefila lusmmsasdoslefilumafinen
A UAUMIMUULFaUIND W IAKEHI NN
Google Form luiatasiialumsifivruma
Taya I@mﬁ%’mLN&LLWi’ﬁ@ﬁLLuuaaummmu
Fasndoanlairuadanaindnsuazfud
Lﬂ’]luﬁ’]ﬁl’]‘ﬂLﬂﬂ?“ﬂadﬂﬂﬁiﬂﬁ]iw%’ﬂ\‘lﬂidﬂﬂ
Laz miwmﬂma@mmmimaﬁmu SRR AN
ARG LIBBIE G L gt i R PRIEANSE RN R
LWUURBUNIN (Snowball Technique) uaziinng
AANIBILALLLUFBUANNFILAINIAANTDY
Luaa@mmmﬂumyLLaWﬂ’awauhsLuﬂﬁﬂivﬂau
pinaidhseen Teufazlineuuuysesa
Tusunin I@mwmuuumaauuamﬂumi
uyyseUnA snoa’mﬂimawaal,l,uuaaumw
fivanun 2 saudasind 1 mmmnmnuma;&a
maﬁi“’mmmam(madﬂdwﬁaasm I@mﬁu
Toyaldun 1we a1y wazmIfinm uaz §Iuf]
2 mmu‘nhmmwammmnuLLsmﬂa RRHY
surrousslamaduarudlelumaiu
fuUsznaumsgsindumsinidnssean lag
smasmuatsznauldan 23 froadaus
saniu 4 daufle 1) druussaala (Motivation)
2) SUANURINTTD (Ability) 3) @rwlana
(Opportunity) uaz 4) auanuaslalumadu
Hsznaumsgsiasidngsean (Entrepreneurial

intention)
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ﬂ'lS'JLﬂsqwﬁ"llaNa
mmmmmmammﬂamﬂummwu
utivaaniu 2 daulaun 1. mslaianssam
(Descriptive statistics) 2. anm‘maumu
(Inferential statistics) saarlslum e
MUMTITNTIATIZALULARFNNNTIATIRINS
PN AT Lwaﬂnmmmauwuﬁ?mwaLmﬁ]ﬂa}
aasauazlons Afluadenindile
Tumadugdsznaunislugsiswndhdsesn
mMIALaNe wammmaumuﬂimaumgmi
SuazH 2 Tuaan 1) mynTzAliasmaa
(Measurement Model) 1asMARAANURFUAUS
il suels 3 6 (wssgala anuews
uazlang) nudmulsaanald 7 67 uaz 2) M3
e luaalassaing (Structural Model)
(Hair, 2009; Hair Jr et al., 2021; Schumacker
& Lomax, 2016) 3TURAIANNTNRUTLTIAL1AG)
Ten Il aUNTAULLIAA MAO LA

FuNAIUNIITL wonaIniuITeildinuet

AR AATIAROLANNRDAAGDIVDILULAR
(SchumackerSLLomax,2016)@@&(1)@1&5@
laauaas (Chi-Square Statistics) uazFaaa11
asienlailAin 3.00 (2) drfiiaanusaanaed
(Goodness of Fit Index: GFI) ag}ilmzwj'}g 0
fi9 1 (3) MINVBIANARLANUANALAREW
N8IR4209IN1TUIZu1 ™A (Root Mean
Square Error of Approximation: RMSIIEA) agj
3213149 0.05 — 0.08 (4) FNINVBIANRRLNNRT
aawaammﬂmmﬂﬁaummgm (Standard
Root Mean Squared Residual: SRMR) A28l
flaitAin 0.05 (5) ATIATzAUANNFEAARES
\WIuLisy (Comparative Fit Index: CF1) a23
fifnannnin 0.90 Iuly sanridassieana
datudslasiaonaranunlslwaisd
sfaldifansrasounnufissasadaniion
Iu%mauqmﬁwﬂﬁﬁmﬁumsﬁ%ﬂwL@mmmh

Foinmsdsuluaafidiosdn Tasfanson
mmmm:auﬁgﬂm%wqwﬁLLazL%aaﬁa WA
amamauaMuzaansasadlaafiliuuien
wvl@ﬂumammmaamaaonwammﬂiwanw
luszduiivensvld nadensz wamm‘ﬂm
anfiunisaaslysunsy Smart PLS 4 lay
ﬁmumzé’uﬁfﬂéﬂﬁ@mmﬁaﬁ 0.05

HanN1SAN®E

TusuvesmPta i duds=ant
Laan1TaIATawuIN (Cronbach’s Alpha) WU
'ﬂﬂadﬂﬂimauum Cronbach’s Alpha aam’l
0.85 ugaivemudaiulusauinn Taosaus
LLidaﬂwmmmmauuam@ (0.896) 7898931
ﬂammmlmﬂuwﬂi”ﬂaumi (0.889) uaz
ANNENNNTA (0.883) MU Lilafiansanly
WAazadALlIzNaY WUINANUABINITARNN
&1159 ﬁ@hm’mL%aﬁugaq@hﬂgmmgﬂa
(0.882) &% ﬁﬂﬂﬂ%ﬂﬁ@hLﬁuqiﬁaﬁ@hgaq@
lunguauaunsn (0.875) uaz NMIUENW
TammjaaNﬂimaumwmaaa@luﬂauiaﬂﬂa
(0.858) mmwL%auu‘naauuaml%mmw
m‘%aoﬁamummaa@ﬂammﬂugaLLawmmwau
fnsumain lWlglunside

WaNINAE WANITANHINIIINNAT
enzddayavzutsaanidu 3 daunan ldun
(1) ﬂ’mmewmawamvl,ﬂmaowmmmuaaumu
@) meameAlinaamsTa usz (3) MFUATIEA
luaagumslasias

1. n15ILAIIERY
HADUUULRILAM

MNMIANEINgNMaE19TIwIN

482 an WU IMInTEeF I anafidandng
auqa lanfFasiuinangiionas 51.45 uas
WWATES8R: 48.55 RrriaulRlAniIAIw
sulalumudugisznaunisgsfiniidiasean

a2y aﬁ"'avlﬂ’uaa
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Alufinnauandrsatnafiinidaszninamne
Tudhuszdunmsing wohdaeuuuuseunw
fanlnginisdnwszaudiugiad el
Sauaz 60.37 sasasandeszauaninSyaned
Jawar 32.37 uazganinliggnaiiesas 7.26

LLamlﬁLﬁu’hﬂduﬁﬁmmaulﬂumsﬂs:nau
ﬁiﬂfammmaanmu‘lmmaﬂmmummﬂm
ﬂimnnm Sﬁdaa@ﬂaaaﬂummwmﬂau
mamommmaay 22717

A15199 2 AFBATINTTIINVaIRILY IR T INNTATY (n = 482)

Ay Aady R AaNMNL aranalag
AAIF N

us9gele

ANUADINTANUELTD 4.02 0.89 -0.276 -0.654

ANNGBIMIAEIWID 3.98 0.92 -0.312 -0.587

ANUADINTANUNNN 3.89 0.87 -0.245 -0.432

ANNFINITA

yinwe w3 AugINe 4.12 0.94 -0.389 -0.498

ﬂ’]iEIE]N%"LIﬂ’J’ngTiEN 3.95 0.88 -0.267 -0.612

Toma

msuandm lamavadsisznaums 4.08 0.91 -0.342 -0.576

mydudIvesusznaums 3.97 0.86 -0.298 -0.489

Aol

anwashelunaidudusznaums 4.15 0.93 -0.423 -0.534

o719 2 ugasliifiuineiase
mamﬂéf’sLLﬂsagj;lui:ﬁuﬁfiamT’mgo (NN
3.80) lasanuaslalumadugusznaunsd
@hm‘é’iﬂgﬁg@ (4.15) sR9ndunfannuzlung
dufiuifia (4.12) wszmauadswlanmaad
Hi5znauns (4.08) fAALL (Skewness)
wazAwlas (Kurtosis) vaanndiudsaglu
inoifinansule (semang £1) uwsayidanad
mﬂ,wmwﬂﬂammimﬁﬂm WANZRUEINAS
MIUATEA L aaauNTlATIaN

2. a1siasizlataanisia
(Measurement Model Analysis)
HAMTATZRBIALTENaU B D Uen
wuiﬂwmamﬁfﬂﬁmmaamﬁaaﬁuﬁagm%
Uazinsd lasfdendofianuzaaadad (Model Fit
Indices) 643 = 2.84, GFI = 0.921, RMSEA
= 0.061, SRMR = 0.042, CFI = 0.938 Lz
FrRaNUFaAARaIzNL N NeaMTIANANY
gaandadnaunauiudeyaidilszindidu
281498 lagRsanannaasianusannaas
Iduri 6N WinfTD 2.84 Seenininaeiiinvua
7 3.00 ugesliFniluaadnnusenadasiy
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v

maualmmumamﬂ@ @1 GFI 1vinnu 0.921
G‘I’jommw 0.90 4B lueasansnasunuaa
LLfL]TL]S’JWIJE]\‘l‘IJE]&JﬂvL@ﬂ an RMSEA m’mu

0.061 Uazfi1 SRMR YNy 0.042 mmm']

ql a Qs
A3 3 HAMTAATEHALlULAaNTIA

0.08 k& 0.05 MUAGLU FeviauliiAwiluiag
fenuasandanluszduivonsule wazdn
CFI ¥infiy 0.938 B9genn 0.90 usasinlaen
fanuseandasnudayaluszaud

aaudsudsandssdana Factor Loading t-value CR AVE
393919 (Motivation) 0.892 0.673
ANNFaINIANNEIT 0.847 15.632*
ANNFaINITE W 0.823 14,874
AMAABINIAMAHNAY 0.785 13.965*
ANEINTA (Ability) 0.871 0.665
rinselunmadifiugsfia 0.852 16.247**
MILaNsLANNLEL 0.778 14,123+
Tan"d (Opportunity) 0.865 0.682
nsusam lamavasyisznaunis 0.834 15.876*
n’n?ium“’maa;jﬂiznaums 0.816 15.342%+
A2180313 (Intention) 0.883 0.716
ﬂ”nmfﬂﬁﬂumﬂﬂmjﬂs:naums 0.846 16.453+**
WNBLAG: **p < 0.001; CR = fanuidaiimslaseaine; AVE = sanuudsdrwadsiiaiald

PMNHAMTILANZALNAANTTA
WU mLLiJ:LLcJalqumamﬁmuﬂmmwmi
Solnszaud Tandufiersanaanseain
aaﬂﬂ?ﬂamlaamuﬂ‘smm@lvl,@mmmwmmﬂ’n
0.70 waziituadnasBaniszau 0.001 1
sefenblifuidhutidung Susseshmann
Jadudsuelslaatnanunzan ‘[@mmmﬂu
durnezlunsanfiugsfia & fldnuniinesd
ﬂsmaumm@m 0.852 789981 adUAIW
FasmInnus13e Al 0.847 uazenums

LLmamIama‘uaaNﬂimaum‘s fifien 0.834
aUEEU nananii Weiansonenuia
Swdalaseaii (CR) Wuimnausurlsiien
ganin 0.85 I@m’auﬂumﬁ]ﬂﬁmm CR g§9§@
7 0.892 saaaamﬂammmlﬁ] 0.883 @i
mmmmLﬁanaawammamam‘tmma LA
1umu°11aomm’mLtﬂsﬂsaumamaﬂ@vl,@
(AVE) WU’J’]Y]ﬂ@]’JLLﬂiLLEJGNﬂ’]ﬁGﬂ’J’] 0.65 @4
mmﬂmmmwm%m‘n 0.50 amaﬂmwu lag
muﬂsmwmﬂﬁmm AVE aaa@m 0.716 WA
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NeudsEnnalaanuntaefunsanuudsd
paasudsudsled namstieneiiiine s
nandataiasdataiwamduiianuustng
LLazuﬁL%aﬁaga i W lglumsyszifin
sauwsatla anuaanIn uazmsiuilenia
maawwau’[m siugse znaunsidagned
J3ANEAN uenaniAm AT
‘nﬂwﬂumimLuumnmﬂummmmﬂmﬂa@
PIANUFINNTA (0.852) lummwnmwm]aom‘s
anuaFaduasddszneundnvesussysla
(0.847)

nnpzlunisdiiugsiia

3. n1sItAszhlatAaaanIg
Tassase (Structural Model Analysis)
HAMTILATZALUAAFNNILATIEI
WEad IAAUANNFUNUTIZR NI 369 g
lumsanwassi laowulueadinnusanndas
nutayaiislszansluszand Aansanane
ATiaUREANRIAN o laun Xdf = 2.91,
GFI =0.912, RMSEA =0.063, SRMR =0.048
uaz CFl = 0.927 mmummmwm%mmm
wonnil Tuiesasnsnesinaa i
°11aammmlﬁﬂuﬂmﬂugﬂi:ﬂaumﬂ@mmﬂa:
68.3 (R? = 0.683) WAz aﬁmﬂmwuﬂ‘sﬂs'su
voussgslaldionas 54.2 (R? = 0.542) 9
namamlmmuwmwah

(Business skills) 0.852

. P
MTYANTUAMIRLY 0.778

(Ability)

(Risk tolerance)

AMMNAINTIID
1%“'1‘5Lﬁ“€ﬂ‘i:ﬂﬂﬂﬂ'l'i

0.392***

ANUABINMIANUELTY l

\

0.315**

™~

(Need for Achievement)

0.847

anudasnITiism

(Need for power)

le— 0.823 >

ﬂ'nmi’aam'squnﬁu

(Need for affiliation)

L3939 \'l‘li]
u

& -
anaaslofiondudusznaunis

‘lun"mf]m;?ﬂi:naum*i
(Motivation)
(R2 = 0.542)

e 0.427*

0.785
"

ﬂ’]‘fllﬁ"]dvﬂii]ﬂﬁ!ﬂ.l 2] F;l:LlT:ﬂ aums

(Entrepreneurial discovery)

!

0.445%**

0.486"*

0.834

d o .
MIauAIY adgﬂﬁ:naun‘ﬁ

(Entrepreneurial alertness)

0.816

Tona
‘[%n"m*ﬁmiﬂ'iznaumi
(Opportunity)

/

—

Tugsniovndndeann
(Entrepreneurial Intentions)
(R2 =0.683)

AN 3 LHWEILEAINANITILATIZA LA &UNNTLATIFT




UWU”IWTEJLLN?\{L“V ANUEINITD LLﬂ:’Tﬂﬂ’lﬁW’ﬂﬂQWNﬁ\ﬂ’V...

30

noegn Acloyan

= a o
M1319N 4 Nﬂﬂ’]i'.]Lﬂiﬂzﬁl&lmﬂﬁuﬂ’]iiﬂi\‘]ai']d

ANNAT I LERNAMNFNN RS enoms a‘ns:ua anams t-value Hams
NIATY | N9daN ERLY nagay

H1 wivgila — anuaIle 0.427 - 0.427 | 8.642** | ANUAUY

H2 anuENNTn — Anuasha | 0315 0.167 0.482 | 6.874** | siuAuL

H3 Toma — anwash 0.486 0.190 0676 | 9.753** | anuauw

H4 AMUFINITD —> W3934 0.392 - 0392 | 7.926** | aviuauu

H5 lama — uwnyila 0.445 - 0.445 | 8.847** | WU

WNBLAG ***p < 0.001; R? (nwasle) = 0.683; R? (u3933la) = 0.542
\aRasandninamenss wuth %ﬁ'ﬂ wazanUsuma

lama (Opportunity) uamwamammmlﬁﬂu
mmﬂumﬂsmaumim‘ﬂacﬂ Todulszant
LRWNNLYINAL 0.486 (t = 9.753, p < 0.001) 7843

A i . AA o a £
ﬂ\‘l&l']ﬂﬂl,lﬁx‘i"i]\?slﬁ] (Motivation) NUARNUILENTD

LEWNNIYINAL 0.427 (t = 8.642, p < 0. 001) uaz
AMUEI3D (Ability) AiflenFuU s AN LU
WAL 0.315 (t = 6.874, p < 0.001) AINAIGL
HANTILATE ﬁuawmuslmmmwmiiuﬂama
maﬁsﬂfaLﬂuﬂwﬂmﬂmna@maamammm
msl,ﬁfl,uﬂm,ﬂuwﬂ?namﬁ lasamzlungu
cﬂ‘ﬂmaﬂmmumaumuﬂmmuaamiamﬂu
mmmuﬁsm} lugiuuaimiiazianing
yesauwFn 1alena (Opportunity) LazANA
813130 (Ability) d9faniwaniedansaninu
é?ﬂamumagﬂﬁ] laslamaiidndwanisdas
Winfiu 0.190 (0.445 x 0.427) LAANMNEINIID
HaNTWan198auLYinAL 0.167 (0.392 x 0.427)
faRansonsninasau wunlama (Opportunity)
fiansnaTingatis 0.676 Twamefinnusansa
(Ability) §8nEWaTIY 0.482 m=anlifiuinis
sastlasuliifssudsonalasassdannudle
memmamamaLLiam’lﬁ]mm"l,ﬂammm’lﬁ]
m] Lﬂumﬂiwﬂaumﬂuﬁimmmmaan‘n
Rt

HaM TSR SstLans AN NS
3r1u3991a anuEanIn uazlomafidee
mwumiﬂum'smuwﬂsma‘umsﬁsm}mmn
maaﬂmaaﬂamﬂ%maﬂmmu@]aumﬂ@yiuma
T I S T
LLﬂsﬂﬂumaamwmlﬂumsmu@]ﬂi:ﬂau
AT laneTesas 68.3 FxvianlAlAuinnTay
uuIfia MAO uﬂivammwmlumsaﬁmﬂ
MsAnEasel 1) msflentalunrnds
gﬂizﬂaumsuamwamamogqqmammmﬂfﬂ
Tunsidugisznaums (B = 0.486) seandas
ﬂ‘.U‘Ylt]‘]:}Qﬂ’]iﬂuWﬁJIaﬂ’]aW}GﬁSﬂ’ﬂ"Uad Shane
and Eckhardt (2003) maumnmsm%’[ama
maﬁiﬂaLﬂmmsmumﬂmmaamvmums
Lﬂuwﬂsmaums Immwmlumumaaﬁsm
sEwisneRdoimianasaiausesloma
NINTARALAL mml,ﬂuvl,ﬂ"l,@“'l,ummuuu
73119 Namsaﬁmumaa@ﬂaaaﬂumiﬂﬂmmaa
Wood and McKelvie (2015) ‘VIWLI’J’m’]i
@]SW%uﬂﬂ\‘lIaﬂ’]ﬁﬂN‘Eiﬂﬁ]"ﬁ’JUﬂ@ﬂ’ﬁi‘u5ﬂ’)’m
EIRIe wamwwﬂﬂummm@uﬁim Az

2 B Vty ﬂmmmumauﬂi”aﬂmaumd (path coefficient)



4 g = o
Q?TﬁWTMHHHﬁWNWTLLGZﬁJﬂNﬂ?ﬁﬂ? UMM UNIE1TAN

31

Ui 45 aiui 1 mnmﬂu—qumﬁuﬁ 2569

Tugrudruusagalalunmadugisznaunisd
antwaniasaduouausas (B = 0.427)
amaul%mummmﬂmmaaﬁwﬂmmluuﬂﬂa
Taglanizanudasnisanudsafidaisin
wiinasdlsznaugiga (A = 0.847)° GGEGRRE
NUNG Y LLiaﬁ]\‘ﬂ,waa McClelland (1987) fitin
mwmﬂmmaunwumaaumﬂuuma
Jadunuiliiranadasiunuiseas Hsu et al.
(2017) ﬂwumuiamlﬁ]m sludunumaanlu
MIMARATRANIILRY mmmwﬂuﬂﬁmmu
7371 2) ﬂ’J'l11a’lll’]iﬂluﬂ’liLﬂuNﬂiwﬂaUﬂ’li
uaiay uamwamamauama@ (B = 0.315) Udl
Luawmsmmmuaﬂﬁwamdaaummmaﬂa
(0.167) M lwdBnTwaTING 0.482 azuandld
RUUNUINTIANEI N30 LR D IdIna
I@mmmamwmﬂﬁﬂ,umsmuwﬂsmaumi
LmsmnslLmuai’mLmaﬂamuﬂ’mwumm
dnlaluaues @ Sﬁaaa@ﬂaaanumsﬂnmmaa
Newman et al. (2019) Ylwuaﬁmi‘wwmwﬂw”
LLa“’ﬂ’J’mﬁ’m’]iﬂwwa@lE]ﬂ’]iLWSJLL‘N’é]GI’i]I%ﬂ’]S
ugsznauns wananitlunatia et
anudEsw st wuvilema
uazaNIINInERianTnadaussgilaating
Divdney I@ﬂamamwﬁwammﬁ B =
0.445) WalfiguiuaeNuEanI (B = 0.392)
waadliiiuiinisivilanialunisidu
;ﬂ”ﬂi:naumsmminﬂi:@;ful,l,ﬁgah"lﬁmﬂﬂ’j'l
oo LY
MITNBLLazANNFIN TN I8E9LH 87
HAMTIs RIS F AL GNaIRA Y
immnuﬂiamm’m@ MAO lunansdszny
1) mmnmmmmlwmummauwuﬁmmm
M33eMIN9esRUsEnauNIENes MAO lu
m‘uw‘uaammm’lﬂuﬂ’lil,ﬂuaﬂiznaumﬂu
psfangsean laglanenIcunuaning

o

* A sydnwolunuswiminesdlsznay (factor loading)

M98V laNFLATANNRINITDNHINIY
LLix‘lﬁldifﬂ Fergnoanudilesinimisonon
WA AN BN AN NN UENIATI R I8EN
\den 2) M3apil lananussnesauLeIasiie
Sao9fisznanvas MAO filamzianzasfwiL
vSunpespsfiahuthstaan laanannsdianzi
aaﬂﬂ?ﬂamﬂmwﬂuua@ﬂmmﬂmmmw
TALAUVDILARE E]dﬂﬂi“’ﬂa‘u enammmmvlﬂ
ﬂi‘”&lﬂ@ﬂ“ﬂuﬂ’]iﬂﬂﬂ’lauﬁ] ARTastumsm
sendvdszng Uz MmNz lamafiandna
ma@mmomma NN TAVVLIBAINN
mﬂammnuuwmmaaﬂﬁmmamwumaau
Tunseuuwfio MAO Sauand19anniuise
Asuntfidniiuanudmagvaidisuniolu
UAARDE1ILIIRIAUAZAMUEINNTD 3) N3
ﬁﬂmuvl,ml,amﬁlﬂmmwmauLme MAO
sansnesunoanuLlsUIuvasnuasle
Iumﬂﬂuwﬂi nauNITlanITenas 68.3
Fomzviantonnuinang zanvaInIUizynald
ﬂsafuLLmﬂ@uhmmﬂqumﬂiiwaamm
miﬁﬂumsmugﬂi:ﬂaumﬂu‘qiﬂﬁ]ml,°u'1
f908n

wanNiluBafiie wanvidnild
woFadan NI wlouiouazlasanis
mm‘%wﬁﬂi:ﬂaumﬂummﬁa Usznauan
%mmmmmmmamuumsauuauuslmmw
ﬁ’]ﬂmﬂ‘].lﬂ’]iﬁi’]\‘lLLﬂwaaa’]iﬂ’mIaﬂ’]ﬁ‘ﬂ’ldﬁiﬂ?ﬂ
L% MINAWITIRTBYS Iamamamsm
fdndslaing LLawmsaﬁ’mLmam’mwﬂ?ﬂa‘ums
nnIdszing ﬂiwmimaa MINAUWRENFAT
Nﬂamumsmmnmsmmiwwmwnww
miaswmafnﬂfﬂ Tagtunisldnsdidnund
ﬂi‘”ﬁﬂﬂ’s’l&lﬁ’llﬁ’ﬂ miNﬂﬂgumsa LRZNNT
aswamiammﬂuwﬁimaumsmﬂiwaumim
uaﬂmnumswmswwmswuuwLammo‘ﬁsﬂfﬂ
AznunsnlFaunsinIdwnaiaLazng



UWU’WWTEJLLN?\ﬂW ANUEINITD LLﬂZTﬂﬂ’lﬁW’ﬂﬂ'ﬂhﬁ\ﬂ’V...

noegn Acloyan

sousstuanale dszmsiany EELVSTLIIN
meilﬁuua:msaﬂqﬂaﬁﬂlumsﬁ%ﬁuqiﬁﬁ]
F3098ANNEATY Lwiﬂ's‘i@i"uﬁuﬂﬁmuﬁvlﬁﬁu
ANTNAWINNBUAE mmﬁﬂamamaﬁim}
Tmﬂmwmlunamﬂmmaﬂmmu@au@m‘nmw
mamﬂm’mmuwuua”ﬂi gunsal adgls
AaamTeiidesialumsinanmaing
1% sz msusnmyaseiuindnmanudsle
lunidugsznaumsniugsiaiidiseean
Faalalldeondamsdaiulassslunmsiia
quInia iosannmsTaenudslaonaas il
amaumsmausmsaluﬂ'mﬁumhmaums
mawnmmmmﬂmmm waztlsEmsfigesms
ﬂﬂmmﬂumm%ﬂmﬂwﬂ‘mw (Cross-sectional
study) Faoalisansaazianmaaswulas
2091938619 9 amanadaswly

VDLERDUNE

PNANAMTIBWL N aME AU
wazu393sla (MAO) ﬁ'ﬁﬂ%wa@iammé’alﬁ]
’I,umsmuwﬂsmaumsﬁsmmmmaaﬂ &9
mmsnmmuamamuauwnmmu%mu

JalawauwlBanlauns

miﬁ'@umuiﬂmﬂaﬁuauuﬁﬂi:nau
mﬁﬂmmﬂ%mwmﬂmﬂumiaﬁoamw
m@aaumaﬁm‘nLaammswwmmuIama
AMNENTID Uazusidla laglanzmanam
idJ‘]J‘lJE]NaI@]EW]IE]ﬂ’lﬁ“fl’]\iﬁiﬂﬁmL‘IJ'm\‘le@]\‘l’]FJ
wsevuas WosnnuamaisudlwAwims
iu%Tamamaﬁmuamwamamammmh
’Lumsmuwﬂsvﬂaums WBIHNIATFAII
wmmuwamwasummmam'smauamim
szwhatlszng wolluesa wazlenanis
ﬁiﬁﬂui‘ﬂLL?J‘IJ“?]IL“ﬂ’]lﬁ]d’]mm”ﬁ’ﬂﬂlﬂﬁ’ﬁd
wananit REEIREVCIREEATRIEDSTE SN
nImsdufisanuuuianiz mmuwﬁimau

majulnal Tasuiumsaannuideslugiosy
AupINg Low miaﬁuaguﬁunmwﬂﬁmm
FIRTUNTANBIAANA NITHAIWINEAA UM
AWULUL WIDNTITLTITINITWURAITWAITZAING
Uszina TursmsNannszunedss iuduie
ﬁmmzawﬁugsﬁaﬁ’]Liﬁdaaaﬂmmmﬁﬂ

PoldnauniBeljia

TUATUAITRAUIANUEINITRY D
mhvnaumﬂuﬁinammmaaﬂ 0NN
Anwuaz mnmmmmwmmmaaﬂumim
amum‘iﬂ‘suﬂimaﬂa@]ﬂwmmwuaummw
mmsnmgmaauaﬂmamuaLLqunmﬂums
dugdsznaumsiulng lasmasiunswamn
Finwesdn 1w mydensiamasaiasne
myiamsldguUmusznindszing nving
mmLamlumsmsvmnﬂiwmﬂ wazIlE
inalulad@@valunsafiuginio uazaisiinig
dnsdidnunfirmadouas msclﬂﬂgmmqmu
lasanisanutinfienuniagsia uazlu
mmaamsaﬁwLLsaaﬂamsmLuum‘smums
wwmi”‘uuwmmﬁm (Business Mentorship)
(Gibson, 2004) mﬂsvammw I@mmaan
NﬂiwﬂaUﬂ’liﬁﬂiwaUﬂ’J’ma’lLS%&J’]L‘]J%WL&UG
Uae aanLmunsymumﬂ%mﬂsﬂwmLﬂmvuu
finsdaaunaegsdaiios wazdinisuan
Lﬂawﬂs mJﬂ’]imiw‘WJ’lx‘lNL“H’]?’J&JI@]‘NT]’]S
wonNINi AT ITARINTINEILTITIANS
lashumssasaanudnTavegilsznaunis
lupsfiaddnasean

JolawanneaInsumIdIe lnawian
Tudumsiteluemaa arsiimdnm
dudnlulszduimansninmsisoassiiie
mLuummaﬂa@mm%’l,umuwuaamimu
Ausznauntspsfadidngsesn la g0



4 g = o
Q?TﬁWTMHBHﬁWNﬂTLLGZﬁJﬂNﬂ?ﬁﬂ? UMM UNIE1TAN

4 o o J
i 45 atiuf 1 UNTIAN-MUAIUE 2569

ymsansnLAga i 1) mMIAnsudTouiay
ﬁammmwa@]amwmlﬂumsmuwﬂsmau
ﬂ’]ﬁ“’WJ’l\‘lﬂa&m&mN%mLL@lﬂ(ﬂ’l\iﬂ% LT TR
msfnn Uszaumaninsvingn Wianinie
'Ylailmﬁf;l LwawwmimamiauuaumLmn ¥qu
Auudaznga 2) NMIANBIITOLTIQUAN
Aarharudnlasdndefunsaauns
Fasulauaiedoinasanaisuudasen

mmmﬂa‘lﬂaﬂﬁnmuﬁin%m numaﬂmiﬂ
e ﬂwﬂauuauﬂmmawu@au waz 3) M3
AnwAaauszaze (Longltudmal Study) L‘WE]
mmuwwmmwaaNﬂ?ﬂaumsmmmamu
@umm@lﬂwwLﬂuwﬂimaumiﬁmmmsmu
Hilsznaunisass ‘s’mmi’]%mamammm
mLiﬁ]mammaummlmmawmqnmmmmi

dﬂLﬁuqsﬁaﬁw WN&I88n

l@N§1591999

Altinay, L., Madanoglu, M., Daniele, R., & Lashley, C. (2012). The influence of family tradition
and psychological traits on entrepreneurial intention. International Journal of Hospitality
Management, 31(2), 489—-499.

Alvarez, S., & Barney, J. B. (2020). Has the concept of opportunities been fruitful in the field of
entrepreneurship? Academy of Management Perspectives, 34(3), 300-310.

Antras, P., & De Gortari, A. (2020). On the geography of global value chains. Econometrica,
88(4), 1553—1598.

Arnett, J. J. (2023). Emerging adulthood: The winding road from the late teens through the
twenties. Oxford University Press.

Bayton, J. A. (1958). Motivation, cognition, learning—Basic factors in consumer behavior.
Journal of Marketing, 22(3), 282—-289.

Bernard, A. B., Jensen, J. B., Redding, S. J., & Schott, P. K. (2018). Global firms. Journal of
Economic Literature, 56(2), 565—619.

Bigné, E., Ruiz, C., Andreu, L., & Hernandez, B. (2015). The role of social motivations, ability,
and opportunity in online know-how exchanges: Evidence from the airline services
industry. Service Business, 9(2), 209-232.

Chavoushi, Z. H., Zali, M. R., Valliere, D., Faghih, N., Hejazi, R., & Dehkordi, A. M. (2021).
Entrepreneurial alertness: A systematic literature review. Journal of Small Business &
Entrepreneurship, 33(2), 123—-152.

Chen, J., Sousa, C. M., & He, X. (2019). Export market re-entry: Time-out period and price/
quality dynamisms. Journal of World Business, 54(2), 154—168.

Churchill, N., & Bygrave, W. D. (1989). The entrepreneurship paradigm (I): A philosophical look
at its research methodologies. Entrepreneurship Theory and Practice, 14(1), 7-26.

Clark, B. H., Abela, A. V., & Ambler, T. (2005). Organizational motivation, opportunity and ability
to measure marketing performance. Journal of Strategic Marketing, 13(4), 241-259.



unumIedurla anuduTuazlsndrianauiils... 34 noegn Acloyan

Davidsson, P., & Gruenhagen, J. H. (2021). Fulfilling the process promise: A review and
agenda for new venture creation process research. Entrepreneurship Theory and
Practice, 45(5), 1083—1118.

Dhaliwal, A. (2016). Role of entrepreneurship in economic development. International Journal
of Scientific Research and Management, 4(6), 4262—4269.

Duan, C., Kotey, B., & Sandhu, K. (2023). A systematic literature review of determinants of
immigrant entrepreneurship motivations. Journal of Small Business & Entrepreneurship,
35(4), 599-631.

Expdsito, A., Sanchis-Llopis, A., & Sanchis-Llopis, J. A. (2022). Manager gender, entrepre-
neurial orientation and SMEs export and import propensities: Evidence for Spanish
businesses. Eurasian Business Review, 12(2), 315-347.

Ganotakis, P., & Love, J. H. (2012). Export propensity, export intensity and firm performance:
The role of the entrepreneurial founding team. Journal of International Business Studies,
43(8), 693—718.

Gibson, S. K. (2004). Mentoring in business and industry: The need for a phenomenological
perspective. Mentoring & Tutoring: Partnership in Learning, 12(2), 259-275.

Govindaraju, R., Hadining, A. F., & Chandra, D. R. (2013). Physicians’ adoption of electronic
medical records: Model development using ability—motivation-opportunity framework.
Paper presented at the Information and Communication Technology-EurAsia Conference.

Grable, J. E., & Roszkowski, M. J. (2007). Self-assessments of risk tolerance by women and
men. Psychological Reports, 100(3), 795-802.

Hair, J. F. (2009). Multivariate data analysis (7th ed.). Prentice Hall.

Hair Jr, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., Ray, S., . . . Sarstedt,
M. (2021). An introduction to structural equation modeling. Partial least squares
structural equation modeling (PLS-SEM) using R: A workbook, 1-29.

Holcombe, R. G. (2003). The origins of entrepreneurial opportunities. The Review of Austrian
Economics, 16(1), 25—43.

Hopp, C., & Stephan, U. (2012). The influence of socio-cultural environments on the performance
of nascent entrepreneurs: Community culture, motivation, self-efficacy and start-up
success. Entrepreneurship & Regional Development, 24(9-10), 917-945.

Hsu, D. K., Wiklund, J., & Cotton, R. D. (2017). Success, failure, and entrepreneurial reentry:
An experimental assessment of the veracity of self—efficacy and prospect theory.
Entrepreneurship Theory and Practice, 41(1), 19-47.

Hughes, J. (2007). The ability-motivation-opportunity framework for behavior research in IS.
Paper presented at the 2007 40th Annual Hawaii International Conference on System
Sciences (HICSS’07).



g o g = o a4 P o J
Q?Tﬁ??MHBHﬁWNWTLLGZﬁJﬂllﬂ?ﬁﬂ? UMM UNIE1TAN 35 Ui 45 auui 1 UNTIAN-NUNIWUD 2569

Johnson, W, Li, L., Kuh, D., & Hardy, R. (2015). How has the age-related process of overweight
or obesity development changed over time? Co-ordinated analyses of individual
participant data from five United Kingdom birth cohorts. PLoS Medicine, 12(5), e1001828.

Karabulut, A. T. (2016). Personality traits on entrepreneurial intention. Procedia-Social and
Behavioral Sciences, 229, 12-21.

Kirzner, I. M. (1997). Entrepreneurial discovery and the competitive market process: An
Austrian approach. Journal of Economic Literature, 35(1), 60-85.

Kirzner, I. M. (2009). The alert and creative entrepreneur: A clarification. Small Business
Economics, 32(2), 145-152.

Knight, G. A., & Liesch, P. W. (2016). Internationalization: From incremental to born global.
Journal of World Business, 51(1), 93—102.

Krapez Trost, J., Skerlavaj, M., & Anzengruber, J. (2016). The ability-motivation—opportunity
framework for team innovation: Efficacy beliefs, proactive personalities, supportive
supervision and team innovation. Economic and Business Review, 18(1), 4.

Lai, H.-M., Hsiao, Y.-L., & Hsieh, P.-J. (2018). The role of motivation, ability, and opportunity in
university teachers’ continuance use intention for flipped teaching. Computers & Education,
124, 37-50.

Levinson, D. J. (1986). A conception of adult development. American Psychologist, 41(1), 3.

Li, D., Wei, L.-Q., Cao, Q., & Chen, D. (2021). Informal institutions, entrepreneurs’ political
participation, and venture internationalization. Journal of International Business Studies,
1-29.

LiAan, F., Rodriguez-Cohard, J. C., & Rueda-Cantuche, J. M. (2011). Factors affecting
entrepreneurial intention levels: A role for education. International Entrepreneurship and
Management Journal, 7(2), 195-218.

Lifan, F., & Rodriguez-Cohard, J. C. (2015). Assessing the stability of graduates’ entrepreneurial
intention and exploring its predictive capacity. Academia Revista Latinoamericana de
Administracion.

Maclnnis, D. J., Moorman, C., & Jaworski, B. J. (1991). Enhancing and measuring consumers’
motivation, opportunity, and ability to process brand information from ads. Journal of
Marketing, 55(4), 32-53.

McClelland, D. C. (1985). How motives, skills, and values determine what people do. American
Psychologist, 40(7), 812.

McClelland, D. C. (1987). Human motivation. Cup Archive.

McMullen, J. S., Plummer, L. A., & Acs, Z. J. (2007). What is an entrepreneurial opportunity?
Small Business Economics, 28(4), 273-283.



unumIedurla anuduTuazlsndrianauiils... 36 noegn Acloyan

Melitz, M. J., & Redding, S. J. (2021). Trade and innovation. National Bureau of Economic
Research.

Nabi, G., & Linan, F. (2011). Graduate entrepreneurship in the developing world: Intentions,
education and development. Education+ Training, 53(5), 325-334.

NESDC. (2018). Master plan under the national strategy (8) new era entrepreneurs and small
and medium enterprises (2018 - 2037) [LLNuLL&iU‘nﬂ’Iﬂé‘fqvlﬁmam%ma (<) Uszlan
Q’ﬂi:ﬂaumma:ﬁm%ﬁwmaﬂmdLLawumaiamqﬂslmj (W.¢. 2561 - 2580)]. http://nscr.
nesdb.go.th/wp-content/uploads/2021/01/09_NS_08.pdf

Newman, A., Obschonka, M., Schwarz, S., Cohen, M., & Nielsen, |. (2019). Entrepreneurial
self-efficacy: A systematic review of the literature on its theoretical foundations,
measurement, antecedents, and outcomes, and an agenda for future research. Journal
of Vocational Behavior, 110, 403—419.

Ng, P. M., Chan, J. K., Wut, T. M., Lo, M. F., & Szeto, I. (2021). What makes better career
opportunities for young graduates? Examining acquired employability skills in higher
education institutions. Education+ Training, 63(6), 852-871.

OSMEP. (2022). Export and import structure for SME [l@3983719M38900n0az1ig1289 SME].
https://www.sme.go.th/upload/mod_download/chapter5-20171024132821.pdf

Pak, K., Kooij, D. T., De Lange, A. H., & Van Veldhoven, M. J. (2019). Human resource
management and the ability, motivation and opportunity to continue working: A review
of quantitative studies. Human Resource Management Review, 29(3), 336-352.

Parks, C., & Mittal, B. (1985). A theory of involvement in consumer behavior. Research in
Consumer Behavior, 1, 201-231.

Parliament. (2016). Creating an entrepreneurial society [mia%/wﬁdﬂmjﬂi:ﬂa‘umi]. https://
www.parliament.go.th/ewtcommittee/ewt/drive_econ/download/article/article_20170
803094926.pdf

Paul, J., Parthasarathy, S., & Gupta, P. (2017). Exporting challenges of SMEs: A review and
future research agenda. Journal of World Business, 52(3), 327-342.

Randel, A. E., Galvin, B. M., Gibson, C. B., & Batts, S. I. (2021). Increasing career advancement
opportunities through sponsorship: An identity-based model with illustrative application
to cross-race mentorship of African Americans. Group & Organization Management,
46(1), 105-142.

Raza, S. A, Qazi, W., & Shah, N. (2018). Factors affecting the motivation and intention to
become an entrepreneur among business university students. International Journal of
Knowledge and Learning, 12(3), 221-241.

Ricketts, M., & Kirzner, 1. M. (1992). Kirzner’s theory of entrepreneurship-a critique. In Austrian
economics: Tensions and new directions (pp. 67—102). Springer.



g o g = o a4 P o J
Q?Tﬁ??MHBHﬁWNWTLLGZﬁJﬂllﬂ?ﬁﬂ? UMM UNIE1TAN 37 Ui 45 auui 1 UNTIAN-NUNIWUD 2569

Robinson, P. B., Stimpson, D. V., Huefner, J. C., & Hunt, H. K. (1991). An attitude approach to
the prediction of entrepreneurship. Entrepreneurship Theory and Practice, 15(4), 13-32.

Roszkowski, M. J., Davey, G., & Grable, J. E. (2005). Insights from psychology and psychometrics
on measuring risk tolerance. Journal of Financial Planning, 18(4), 66.

Roszkowski, M. J., & Grable, J. E. (2005). Estimating risk tolerance: The degree of accuracy
and the paramorphic representations of the estimate. Journal of Financial Counseling
and Planning, 16(2).

Schumacker, E., & Lomax, G. (2016). A beginner’s guide to structural equation modelling. In A
beginner’s guide to structural equation modeling (4th ed.). Routledge.

Shane, S. (2000). Prior knowledge and the discovery of entrepreneurial opportunities. Organization
Science, 11(4), 448-469.

Shane, S., & Eckhardt, J. (2003). The individual-opportunity nexus. In Handbook of entrepre-
neurship research: An interdisciplinary survey and introduction (pp. 161-191). Springer.

Sharma, L. (2018). A systematic review of the concept of entrepreneurial alertness. Journal of
Entrepreneurship in Emerging Economies, 11(2), 217-233.

Siemsen, E., Roth, A. V., & Balasubramanian, S. (2008). How motivation, opportunity, and
ability drive knowledge sharing: The constraining-factor model. Journal of Operations
Management, 26(3), 426—445.

Sivarajah, K., & Achchuthan, S. (2013). Entrepreneurial intention among undergraduates: Review
of literature. European Journal of Business and Management, 5(5), 172—186.

Strader, T. J., & Hendrickson, A. R. (1999). Consumer opportunity, ability and motivation as a
framework for electronic market research. Electronic Markets, 9(1-2), 5-8.

Suddaby, R., Bruton, G. D., & Si, S. X. (2015). Entrepreneurship through a qualitative lens:
Insights on the construction and/or discovery of entrepreneurial opportunity. Journal of
Business Venturing, 30(1), 1-10.

Tang, J., Kacmar, K. M. M., & Busenitz, L. (2012). Entrepreneurial alertness in the pursuit of
new opportunities. Journal of Business Venturing, 27(1), 77-94.

Wood, M. S., & McKelvie, A. (2015). Opportunity evaluation as future focused cognition:
Identifying conceptual themes and empirical trends. International Journal of Management
Reviews, 17(2), 256-277.

Yeung, W.-J. J., & Yang, Y. (2020). Labor market uncertainties for youth and young adults: An
international perspective. The ANNALS of the American Academy of Political and Social
Science, 688(1), 7-19.

Yong, C.-C., Yew, S.-Y., & Wee, C.-K. (2018). Financial knowledge, attitude and behaviour of
young working adults in Malaysia. Institutions and Economies, 10(4).


http://www.tcpdf.org

