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Abstract

The objectives of this research were to examine the relationship between celebrity endorsement
in marketing communication and customer purchase intention from northeastern Thailand’s
automobile market. A questionnaire was used to collect the data from 400 consumers in
northeastern Thailand. The statistics used for data analysis were t-test, F-test (ANAVA and
MANOVA) Multiple Correlation Analysis and Multiple Regression Analysis. The results showed
that, while the overall and each dimension of celebrity endorsement are high,the overall purchase
intention is low. According to the analysis of the relationship and impact, celebrity endorsement
in the dimension of attractive and similarity was positively affected and related to purchase
intention. Therefore, marketing executives should focus on the importance of celebrity
endorsement. More precisely, in the aspects of attractiveness and similarity, which can attract
consumers and generate interest or a positive attitude towards the brand, leading to purchase
intention.

Keywords: Celebrity Endorsement, Purchase Intention
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