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Abstract

This article aims to study the worldviews of Russian people toward other countries in
Russian advertising messages. The study was conducted based on the conceptual frameworks
of worldview and advertising message. The samples were composed of 100 advertising
messages from brands’ official websites from March to May 2022. The findings revealed that there
are 7 worldviews of Russian people toward. - 1) England : nobles or royal family are the images
of conservatism, formality, sophistication and luxury; 2) Italy: geographical factors make lItalians
happy, cheerful and love to have fun; 3) France : eloquence and a sense of artistry are the main
characteristics of French people; 4) Germany: German products are of high quality because
of using high technology, innovation and Germans are hard-working, disciplined and punctual;
5) China
the taste make Russians love Czech beer; 7) Russia : Russia is nationalistic and collectivist.

: tea is a symbol of hospitality and therapeutic medicine. 6) Czechia : familiarity with

The outcomes from the study can be used as guidelines for courses on intercultural

communication and for a better understanding of Russian people by Thai people.

Keywords: Worldview, Russian people, advertising message, image
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Maitre

“OH U3bICKaH U YTOHYEH - 3TOT
rOCTb U3 YyBCTBEHHON PpaHLIvK , KUTEIN
KOTOPOM 3HAIOT TOJIK B YIOBOJICTBUSIX.
CtouT eMy TOJbKO MOSIBUTHLCS B
0011IECTBE - OH COOMPAET BCE B3IJIS/IbI,
BCE HErpOMKHE MepelenThbIBAHUS U
yauBJIEHHbIe Bo3riackl. Kaxkmomy
XOYETCS MPUKOCHYTHCS K 9K30TUYECKON
IMKOBUHKE , IOJyYUTh 0JIar0CIIOBEHUE
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cTpanbl J100BU. OH - Maitre, u oH
NoKaXeT BaM JPyrou B3TJs Ha
>KU3Hb...”

(Maitre, 2022)
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Krona

“Hac BbIOMpPaOT MUJIIUOHBI
cemer 1o BceMy Mupy . Bejib mokynaresm
3HatoT: TexHUKa Krona - aTo Hemenkoe
Ka4ecTBo.”

(Krona, 2022)

fula asauaTInURIUNIlandnd
Chhlva Qﬂﬁmﬂﬂuj’ﬁd’] LA389A32DY Krona
ﬁqmmwmummﬁgmwmﬁu
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Gipfel

“Komnanusa Gipfel - oqun u3
BEYLUMX MUPOBBIX MPOU3BOAUTEIEN
KauyeCTBEHHON MOCY/Ibl U aKCECCYapOB
mist kyxau. C 1997 ropa komnanus
Gipfel paspaOarbIiBaeT U co3jgaeTr
YAOOHYIO M MPAaKTUYHYIO NPOAYKUMIO,
BOMJIOWIASl HEMELKHUE Tpaguliuu
KayecTBa U CTUJIS .

(Gipfel, 2022)
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§0897i 12 uLusURLADF Ritter

“Ritter - HeMeUKUil OpeHJ
OJIEXK/IbI JIJIS1 MY>KUUH, Ubsl pusiocodust
IEJIOBOTO CTUJISI CTPOUTCS] HA KAHOHAX
HEMEIKOM KJIaCCUYEeCKON MOJIbI .

(Ritter, 2022)
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@18814N 13 WUSWALRAEN John
Jeniford

“John Jeniford - cTuibHBIN NparMaTuK
p

- Bcerjga OyjeT 4yBCTBOBaTb ceOs

YBEPEHHO, KOM(POPTHO 1 CBOOOJIHO™ .

(John Jeniford, 2021)

duda “John Jeniford (Hurndjia
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o1 Hilltop

“C peBHUX BPEMEH HA POJIVHE
yas - B Kurae - cymectsoBan oObryain
NPENnoOJHOCUTh JTIOOMMBIM 4Yaill B
NOJJApOK C MOKEJAHUAMMU, YTOOBI
B3aMMHBIE YyBCTBA ObUIM TAKMMU K€
YUCTBIMU Y IPO3PAYHBIMU, KAK YaHbIN
HanuToK .

(Hilltop, 2022)
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waanazas Zatecky Gus
“Zatecky Gus — oaToO

KJIACCUYECKUN CBETJIbIN jJarep, C
HACBILEHHBIM XMEJIEBBIM ApOMATOM U
NPUSTHBIM BKYCOM. DTO MUBO CBAPEHO
10 OPUTMHAITLHOI YELLICKOH pelenType ¢
N00ABJIEHNEM 3HAMEHATOIO ApPOMATHOTO
XMeJisi copra «2Kareukuii».”

(Zatecky Gus, 2022)
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Askent

“Bce akceccyapnl Askent
NPOU3BOJAATCS Ha COOCTBEHHOM
¢pabpuxe B Poccuu. Ito nomoraer Ham
OOMBATHLCS JTyULIero KayecTBa, Tak Kak
KaK/IbI COTPY/IHUK , 33/IEVICTBOBAHHBIN
B CO3[laHMM akceccyapoB Askent - oT
nu3aiiHepa 10 YNaKoBLIUMKa FOTOBOM
NPOAYKLMH - YACTh Halllel KOMaH/Ibl.”

(Askent, 2022)

fuila Askent NAQEWAT15997%

Paaedludssmasads 39 inaInn

mmwmwam"l,é’lmmwa 2198@ wuﬂmu‘nﬂ
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§r08n97 17 wuTudIWeeas Fuga

“Fuga — poccuiickas mapka
PYKOTBOPHBIX TOBApOB 7151 ioMa. Mbl
OpPUYMbIBAEM U JIeJIaéM KYXOHHYIO
yTBaphb, MOCYy U MpPEeAMETHI IeKopa
U3 pa3HbIX MaTEepUaJOB, B MEPBYIO
ouepeqb - U3 iepena.”’

(Fuga, 2022)

fula FUGA luuusudiadaslslu
aSen LaudNavasREY L ldAaAuLAS
naaLaasltlua$ UL uazaIANUAII
fivnanlifidunan

§atnef 18 uUTHELFEFN Calipso

“Calipso — poccurickuii 6peH
00yBM M aKCeCCyapoB, YCIEBIINN CO
BpemMeHu cBoero ocHoBaHusi B 2003
rojly 3aBO€BaTh YBEPEHHbIE MO3ULUU
Ha pbIHKE.”

(Calipso, 2022)

fuda Calipso LIHUUTUATEILKN
wazLatedlszaupasmdsfisauanudnise
o8I lAsULUTHE TN TOATEIRUALIANA
I¢agiaiunstiududt 2003 Auusudldriods
T
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Poccuiickuii (Rossiyskiy) mnalﬁd P8
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@208797 19 LUSUAKINAT P.Y.E.

“CoBpeMEeHHas ONTUKA POJIOM
u3 Cankr-IlerepOypra. ITpoussogum
ONpaBbl MOJ] CBOE MAapKOii, OKa3bIBaEM
NIOJIHBIN CIIEKTP YCJIYT MO JIMH3aM .

(P.Y.E., 2022)
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LLaanagaa Bagbier

“IluBo bar6up nmosiBUIOCH
Ha cBeT B Omcke B 1994 rongy u
cpa3y 3aBOEBAJIO JIFOOOBb CUOUPSIKOB
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OJslaropiapsi YUCTOMY ¥ FaPMOHUYHOMY
BKYCY C IIPUATHON XMEJIEBOW TOPEYbI0
U apoMaToM.”

(Bagbier, 2022)
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“MBbI CylIECTBYEM JIJIS TEX , KTO
LUEHUT YHUKAIBHOCTb CBOETO CTUJIS U

”’

ctung ot Camelot!
(Camelot, 2022)

CRIIE wams%ﬁm%ﬁa@ﬁ%umau
ANMUNLANANBOILAZR IARANITE LTI 130
fia LUTWG Camelot!

fad19n 22 uUTHALRERN Country
Textile

“Hama mactepckas co3faér

OJIEXK/JY W JNOMALIHUNA TEKCTHIb
NJisl Bcer ceMbu. MBI uCnoJib3yeM

UCKJIOUYUTEIbHO HATypalibHbIE
MaTepuabl: TEH, MYCITMH U KOHOIUTSIHY 1O
TKaHb, U JJaXX€ MYTrOBKU TOJILKO U3
nepepaboTaHHOI CKOPJIYyIbl KOKoca.”

(Country Textile, 2022)
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