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Marketing Mix Factors (7P’s) Suitable for a Thai Investor’s Fresh Coffee

Shop Franchise in Bangkok.

a ;o o 6 61 a d 3 2
Uqﬂﬁ'aTW%ﬁWGﬂ, 1181 AIAININg

Wisut Ampunpong’, Palida Srisornkompon®

Qs 1
nanaga
ae Ao & A = o 8 v A o @

nwdsilegUesed iNefnmidvaudszauninamainiugsianumunaavedsin
mnuvl‘nUﬁammaman%m"uﬂugmmuLLWiu"hjﬁ Mﬂ;dL'ﬂWWWﬂi VBINGUALLAULUBLTTU X
WaT Y NILWATIWAZLNARDS I@ﬂlﬁ’%‘msmmmﬁ’aﬂmiauﬂmmjuﬁuQ'Lﬁﬁayaﬁwﬁrgmﬂ"my
UAZLNANDILALHOLITY X LAZIIBLHALITY Y S1WIUNITH 32 A% 691 ABHAAA TN NUWFadaJ
J3811608 ndunaw smﬁagmmwwz LAsSUITAUAMNRIW/ANULT Y ﬁmiﬁ;ﬁmeﬁﬁmmzﬁwﬁd

A 4' v = I 2 & s 6 a U o 1 dl a v

WIaIANTounIaLdn wazaInnNtduandnualaINaNERA S1KNeILINeY tafnTy WA luaw
99N8 FIWDIDIWITNULALT LA VBINIZAN U@ NavaIMuNaaaTag Az 30-
60 UM WAzeIIANTIAN WalRuLAYeIanuaIaIBIfunIamIBHENER Y AneniniiaanngasUnd
MUNNFINIINUNY AITLANTEINMINTITIENII0aw ket 15w 13U w6 Facebook Line w3ants&als
oadug wiaanauinisstief lasgsfimunsanindaiiniugsindug ou lssmweud 3w
WHIRD NIDATUAT AUNITFILEITNNIIAAA AITIATIUMTRIRINNNIVI U NBLEIUR FERY
e uanuededa waslusiananiadng g lagsnmsdavh e luwandsemfuRuinsFeloiduadng g
Wi L3uld Facebook Line waznn9lnsviesd FBUANINT NMSIHRUSATVaINENNN FasBuww
wanla wu@"LWLm HEpIssle fianugnmn Lﬂﬂﬁﬂﬁ@ﬂﬁw LAZAITANIITUIT A UUULLENATUAZ NG
Yudszifiumaning ARTUNILAINILVBINTININTUAITEINLULUNDTUNT a1 Fuawaz ANl
FouTay s Awan duNITUIRMITIHLSIT A13RE ATinmein “edFadz/asy” w3e “’IEa
1 &, 4' v a a v . = Yo o 1 dl I € o v n:l'
fiz/a3’..(Tau).. Buddauiy uaziimilddmuuziiiansg mﬂuﬂiﬂmuﬂugﬂm JeH AR

gulN13705ULATIANYITNNE 5-10 WIT1 AIUWENBHLEIUNENIN MIANLAIIRADITANNTN

infinm aazuImiIgsia amdunsdansdyaidad
9191355 anzlinsgafia amdunsiansilygnAtad
Student of Business Administration, Panyapiwat Institute of Management

Professor of Business Administration, Panyapiwat Institute of Management



o I ad o 4 -
qWimmwﬁﬂmmimzmﬂmmﬁm? UANINEINHUMIEITAN 171 Ui 37 a0ufi 3 wouniau - Iguiuu w.A.2561

Laﬂﬁﬂ‘iﬂiﬁL%W’]Z"Dad%’]u flﬂ’]’]&lI@]@]L@i%LLﬂZLL@m@hd §39UTILMANG auq’u KRUIHN ;i?ﬁﬂ Wo

ARNY FINTILINITLETY Ao UTNITBULABILTA WIFi %adtin a%m%’ugﬂﬁ']ﬁﬁ’mﬂ%u%ms

AdAY: SIUUEIUNNNIANG, TINATIUNIUN, LWIUDLITH X, Lanlualsdn Y

Abstract

The purpose of this qualitative research project was to evaluate marketing mix factors
suitable for a Thai investor and owner of a fresh coffee shop franchise in Bangkok. The target
customer base was people of generation X and Y in both sexes. The data were collected via
Focus group discussions with 32 key informants of men and women of generation X and Y. The
outcome of the research showed the fresh coffee must have great taste, aroma, and be made
“especially for you”. The customer must be able to adjust the level of sweetness/intensity.
Product packaging must be capable of containing both cold/hot served products and must
standout while containing brand identity. The shop should also sell baked goods, ice-cream,
seasonal fruit, have an a la carte menu, and souvenirs. The price should be between 30-60 Baht.
The price should be tabulated each time the customer orders extra toppings or other special
mixes in addition to those provided as standard ingredients. Distribution channels should be
expanded to include online distribution such as Websites, Facebook, Line, or other social media.
Local delivery service is required. The coffee shop business should be opened in combination with
other businesses such as a Cinema, book store, or Car care. As for promotional discounts,
loyalty score accumulation, and/or prize redemption are preferred. Various media such as on
Website, Facebook, Line, or other social media should be used for seasonal promotions. Staff
must be welcoming, have a positive attitude, great voice tone, polite, and attentive to customer.
There should be a button that provides service evaluation of the staff. Staff clothing should involve
a uniform with brand logo, hair tidied, and apron worn. On service, the staff should welcome the
guest with the word “Hello sir/madam” or “Hello sirFfmadam, welcome to....(shop name)... ”. The
staff should introduce any promotional benefits. Waiting time for the drink should be 5-10 minutes.
On shop appearance, the décor must be outstanding and contain brand identity. It must reflect a
warm, relaxed, and comfortable environment. Complimentary service should include free WiFi and

restroom.
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