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Abstract

The development of smart cities in Khon Kaen Province serves as a crucial mechanism
for enhancing tourism to increase competitiveness in the rapidly growing marketing of tourism.
However, advancements in the tourism dimension remain limited, resulting in insufficient
momentum for the implementation of the Smart City development plan. Currently, this research
study aims to investigate the potential and readiness of human resources in tourism and
present the guidelines for promoting creative community-based tourism under the Smart City
development plan in Khon Kaen Province. This study was qualitative research, collecting data
from the interviews of 20 key informants from relevant institutions: public institutions, private
institutions, and the community. Semi-structured interviews served as the primary research tool,
and content analysis was used as a tool to analyze the data.

The study found that the informants perceive Khon Kaen as having significant potential
for tourism development, particularly in tourism sites. However, human resources, community
engagement, data collection, and public relations require further development. In terms of
human resource readiness in tourism, the Province shows strengths in support and opportunities,
as well as in relationships and commitment. Conversely, some issues require development,
specifically in the areas of strategy and management, which lead to the proposed 6D model for
promoting creative community-based tourism under the Smart City development plan in Khon
Kaen Province, which includes: 1. Development team 2. Digital experience 3. Deployment
infrastructure 4. Destination recommendations 5. Digital skill enhancement and 6. Distribution
channels.

The findings from this research will contribute to the creation of new knowledge
regarding smart tourism. Additionally, they will support the planning and formulation of
development strategies for tourism in Khon Kaen Province, thereby enhancing the effectiveness
of local economic strengthening.

Keywords: Creative community tourism, smart tourism, Smart City, Smart City development
plan
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myisulunSaitldagasutn (Bailey, 1987)

N3ATNHBUTOYN ﬂwrﬁf{fﬂ"lﬁﬁﬁﬁ
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(Destination Recommendations); mum 5m3
auTNazRaITInEens R luladwsy
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%mﬂmimmmua Lsadsnmammaamamm
saummauaaue] LT RIEIUILANRZAIN
waensEnDs 1uadn

2.2 ﬁ'wmuaﬂw?zm%’uﬁﬁsmwu
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Enhancement)

5.1 mswwmaaﬂmmsmmnumm
mﬂmamﬂiﬂaslmmummmm zsznay
mMaviaaiien

5.2 ﬂ’]iﬁx‘]Lﬁi&l’ﬂ&l‘ﬁ%LLﬂ Nﬂi“’ﬂaﬂﬂﬂi
mumﬂmmmﬂmmawamwm@mwa
NW%@E]BN@]NE]E]%VLQ%

5.3 miaal,asumwnuua Husznay
mwmhrumamwamua Luammawm
Gu'lod (Content Management Systems) L‘WE]
f9uarusrvanmaivlodvinszuunisaes
8299UN ﬂ%a"ﬁagaﬁLﬁ'ma]”adﬁ'u%uﬁma:
MM IARUT=RNS AW

5.4 MINBUINNBLNIZUIUNIIAG
ﬂawﬁmmm@mmmuaaua GOTRIER
aiﬁdaiiﬂL‘INE]ﬂ’]iﬂ‘i”‘ﬁﬁﬂﬂWWﬁﬂ’MiU“ﬁll‘ﬁu
LA Nﬂivnaumi‘naamm

5.5 NMINAWNABEIIFIUTUATY
AoudLaa vIallyUsefng (Chatbot) §11TU
ﬂ'lsu%ﬂ']saﬂﬁﬂl,mw{(ﬂﬁaarﬁm

A% 6 NITRAUINITARIAUAZNTT
ﬂizzﬂawwuﬁmnmwammwmiwsnvi
naamsnﬂwﬂmﬁaaﬁmsm (Distribution
Channels)

6.1 VT@umm‘sﬂs”mﬁuﬁuﬁm EMIANA
TUTUFTNRTTANIUB I D9RULUED aoﬂu
aauvl,au 1a mmuaﬂuwﬂsmaumiemomam
wmmuamL@umal,aumawamm AU
VT mummi whiuaad vhngananslaiams
mariaafizaBiems Lﬂuaﬂwmwnﬁmmuuuu
miasfmgamwaiwﬂuaummamiw aaLfin

(Local co- creat|on) ﬂU“ﬁiJ‘ﬂuI@ULa’l’J@m@mmu
ﬁ)’lﬂ‘HNﬁ%LL@]ﬂ"’W%‘ﬂ&I’]L‘]J%L&I%@’]Wﬁ n13Lan Lia\‘i
Lﬂumms “WIRIE WITI T ‘W’]L‘YIEJ’J”

6.2 FUESNILU TN MM T AN TOAINA
FalamSiaiianass (Virtual tour) LazmILEEas
(Storytelling) 789N INBUNLITNTURTIRTIA
Hudedinvoanlarl

6.3 NawwaUnanTuliiinalulad
myhanalauniaialawalanunlinulan
anuLdua3s (Augmented Reality: AR) %38
mysnaeslanadaniumsasnnsaesdn
Wbl (Virtual Reality: VR) Alwinviasdion
sunIndITRsIuivia s TITURTIRIE
Tugdunniaiionass

6.4 FILFEINANNINNONTRIB
'mamuwwamﬁwaluaaamuaaﬂamwa
ﬂi”‘ﬁ’lﬁ@JWWELLﬂ a‘mmﬁmmmnuamuw
mammmmuaﬁamiﬂ AIRIAV WL

syduazanlsena
NHANIIAN BT ILUINA
msﬁ%aLaiumi‘naammqmmmmwaﬁﬂ
mMeuldununaniiosgaasus JIRIAVa WAL
WU ANSATNTBIIRIATMULABITNE NN
FUNIITRAIN AULREINBITLY FIUe N
MAIAUUASTNT UAZ mumﬁ’am’amauaum
msﬂamauwm mumumaawwm ROAAHDY
AU Fyall (2011) fuwu osrasiensaases
uwuaUﬂummmﬁmauasma’mn']ﬂiml,m
LONTH mumﬂﬂmmm waumﬂwuwm‘nmﬂm
luﬂ’]ﬂmm‘”ﬁmauﬂ uaﬂmﬂuaaﬂﬂi“nawao
\Wa903a3ee ﬂszﬂaumﬂ MIUIMT lassaineg
ﬁugm fdu uaznmIviaafsndeaios Usznau
§8 M3URES AWN 81WnT souivasfion
URZUINILEIN QﬂN&&JN&WﬂﬁﬂﬂiM}ﬂ’ﬁLLﬂﬁ:



4 = o
wuanemrdadiuniTieaiiua Uy FaeFadrrAniald
unuiAL i aeEeaTyr AananTauLiy

< o
4172 Wage, wnsfind f1eT,
MU Wawefinng, aflm qmﬂm

Usem W unNuaz s8N szaUlsERUM TN
visatfisnsaasoslurimutuaaunnsiauns
(ow 32nine uae ﬁé’a) WANINNINTWAI T
asraafinasaases umuasnuﬂ%wmuw
Turfasfiutiug uetheann usznsine
2849 Crouch (2011) LRAIDINITNAUINNT
viasifinriu ﬁmﬂumoiwmmmmmm‘m
sosunveadidwannnls LLﬂw"ﬂ@“n@]a\‘]ﬂ’ﬁ
T lasumswam

FINITLABAUNIDNVDINTNEINT
qﬂﬂaﬁmmsﬁauﬁ'm WAIATAUUNT WU
ol ﬁmmwé”auﬁmaﬁfnm‘l‘,mmﬂama A

e o S ..
AMUFUABTUITAMUNNNYG FIUG DIV
a o . Y N
Ao AUNAYNBUAZNITLIVNIIANT FOAANDI
ﬂmm%%'waa Lee et al. (2020) WU LIAA
\asviaafiendaasozuas nawﬁmﬂmmaamu
%umﬂumiﬂmﬂsoamwLL’maammmuIm
BN amammmumaowLw%mﬂuﬂmmlme]
mﬂ@mummﬂumssm \9auvadatands
domsvianiien Weweaflassaiusdinlw
fosmunsnsuetuanurmeitlelasns
a‘%ﬁaﬁuﬁlmﬁaaﬁﬁagmﬁmmzﬁﬂﬁaarﬁm
RNTDLNRALNABITINA L6

Tadunwuainah ldguuanianis
ENLEﬁﬁJﬂ'linEIJL‘Y]U?TN’H%L‘EG&S’N@ESWT]UI@]
LHUBAWILN 09092382 J9RIAVaUULAK
6D Model il

ANNITNAWT (Development Team)
Tuduitranadasiuudsuues O'Connor
(2023) AUWUIN N WALWINIINNTYINUTIY
rTu‘s:Wj'm;\J}”ﬁmﬂﬁmuﬁyﬁmmiﬁaaLﬁmﬁ
Tsivhazltinaluladlna o laasgslidsz@niam
LwameuﬂuﬂLmeIﬁmﬂm MITUUINIG
ﬂ’l‘i‘l’]8\1LY]U’JEl’i]ﬂitl“’ﬁ]“’ﬂﬂ%Lﬂ‘iE]‘ﬂ’]ElS“’V\’J'N
AlanldswFsidszEnTnaninniuazd

fanalAtiadannuannsalunsut suw b
atnsfiUsanBnmanniu WAZEILEINIANANE
ﬂmﬂmﬂﬁmauﬂamm mui@lmamsmm
a8n9f9En LﬂuvlﬂiuﬂﬂﬂwaL@mﬂuﬂm’]mw
Serra et al. (2017) l@ANB18IANTIANTUAR
“/iml,‘ﬁlm (Destination Management Organizations:
DMOSs) V83Ut TLanILazbIAd bALARIN
MIVNANTOLIFNANLUL DIATINULAZAILNY
wumu"l,@mmawaamwaammuJumsmﬂ@
QAR RN EE LR et gV ITMER LE DS T
mem“'l,mﬁmwmmaamwﬂamﬁm"lmmm
gnmmIvoaieuaziiiessaadusdeliaiunn
Andwlddmdsluiandi wihandwis
L‘Wa’J@]ﬂﬂi”ﬁdﬂﬂluﬂ’liﬂiﬂﬂ’]%’liaﬂ@nSJ

MInamLaUNALATWLAZ LSz RUNN T
maamiﬂ'auﬁm (Digital Experience) FOANNDI
AU Dorcic et al. (2018) duwwuinnalulad
fofiounzuoUnwaetulumivisafiensaades
wmmwlv&uﬂ‘naammmlﬁﬂuﬁmv\msﬂmu
momsﬂaammI@ﬂmmummﬂumwmam
Geinfiiates Tasawizmalfmndnlnu
uazuaUnaeTuilantnastsundanmswam
maviaaifinasaases uendwldaumslidiion
284 Gretzel et al. (2015) na3 13 myraafien
gaasuznanefiamsltinalulad 1w dunasifia
mIgamsrhuunaanasung g Lﬁanmmﬁam
mmuummmmﬂ%msauuauﬂ@mmma
Nwaau"l@aauLana%wmiua@%uwUﬂmﬂma
WaY awwaumuﬂmammﬂwuu RaAANBINL
WHSBUe4 Lu et al. (2015) wudn sinviaaiien
dnazldinaluladuazuaUniinsuiafiaue
wnwINIAaine luladuazuadwalngu
mﬁ%fuﬁﬂi”Iil”ﬁﬁLLﬂ”l“fﬁ%d’]&J L% N3AU
Toyamaauna ﬂ'risnamﬂ’lsmnﬂ'maaﬂu
MSEWINT 3909159450 wanNTlNuIse



4 e g = o
Q?Tﬁ??ﬂléiﬂﬂﬁ?ﬁﬂ?uﬁ;’ﬁiﬂuﬂ?ﬁﬂ? UNIANEINLUNIEITAIL

i 44 aifui 4 nengnau-Beme 2568

24 Jung et al. (2015) AUWLIN m'sﬂ%'uﬂ‘ga

ﬂszaumsfﬂuﬁ;@%mﬂﬂmﬂmﬂmmﬂ%

mﬂIuIa‘ﬁLLa:LLaﬂwﬁm"ffuﬁaﬁaﬁﬂﬁgﬂﬁﬂ
=}

dain1sUsendanan NUseentTA wuazl
a a £
UILRNDTNININU

miﬂmﬂiﬂmmmwumumamﬂIuIaQ
(Deployment Infrastructure) ﬂmvsm’mams
wmimugnmvlﬂlﬁumnLm*l::w,uadaamm
(Budhiputra & Putra, 2016) tHwlulufianns

WAINWALIIUITBVI Brynjolfsson (1993) la

fevioniioin makinaluladiduiuwiniaun b
ﬂmmmummmmsnlumﬂmwmawwmﬂ
Uspmemviasiien wananit :wdsses
Chen et al. (2014) HIuaAIIALAKDENITALIN
Fnansznuaasinalulainddalssansnw
Ya9esfnTilesumssausulunszuInmIMe
panaduatannn usnidwldlufianiadoniu
I8V Ivars-Baidal et al. (2024) ANLIN
wlanaifisiumavisaiiensaases saniuly
YI‘Y]’I\‘}L‘YIﬂIuIaﬂLLa sfanTavnadeny latszs
SuduaINIINAWL Lmauiﬂdﬂumsawulu
Iﬂ‘ix‘lﬂi’mwuﬁ’m‘l’l’]dLﬂﬂIuIaEJVILL?JGLLﬂ‘SG LT
mmmau madanda uazmIsagSuires
wenand Soiulsidunlgunomssossa
ui’@msmmﬂuwaamoé’mmmzmmﬂ"&ﬁu

MINAWTaYAIARUIUAINIINT
"na\‘lmm (Destination Recommendations)
FOAARBINUITWIALTOUNUNVES Baggio
etal. (2020) Wui1 MIunINTaYARINATINNTD
auuauumimamuuﬂmawmﬂﬁmymwaa
ﬂ'mqaammvl,ﬂam’mmmamﬂvlﬂnmama
a\‘lﬂﬂiwﬂEl‘].l“fl’]x‘iﬂ’]Elﬂ’]W"llﬂ\‘]ia,‘.Ulliw‘LliJ%L’Jﬂ
npsnaldsumisenuuulndluszaudnuag
Umans X0AARBINLIUWITLYEY Cheingkul
and Kumjorn (2024) laauwuin msiiaue

mauami‘nmmmluﬂs‘vmﬂvlmumumimw
ﬂiwaumimmimammma‘mmnmuﬁm
uasdain sunvnafiennuanlanasariiow
mammﬂm sisanudile uisgalavas
invieadion m’l,mwmyﬂmmmmavﬁim}
mmmamﬂswaumsmwmmmamammmh
mauauaamwamﬂma LESNATINTAUNY
dLadle

MIaUINURENAWITIN N5l THe
walulad (Digital Skill Enhancement) Raaad a3
ALIUIFBVDY wmé’nﬁ fin93 (2565) 3 1WA
mmsauuauulmmn@ammm RGINEA
wﬂmmumi‘nmmmammamaa dums
LwuﬂiwammwlumiﬂguwmwLLamﬁmmi
sams 39l luAenai@eaiu Schmidt-Rauch
and Schwabe (2014) WU WWINNINIIIANTT
msnamuszausuasausansnin i e
sydamauazlitsloniannlama anavihme
b rumananlumssesfureinisvias
mmammmauwamﬁu@gﬁuuuﬁqiﬂwaa
awlrduazInIANNENNTalUANTIIT Lo

MINAWINMIAN AL ITUTZNFUNUD
@ana (Distribution Channels) s‘fiaaa@ﬂﬁmﬁ'u
IWIBVY Sigala and Marinidis (2012) Wun
MINAWINMIAMNALEENTUIZTFNNUTAING
teliusEndummanfisnfienumyaaa
andulumnAndssansawmsvinnuuas
ANUFINTO LN TUDITULREATELIBAN TN
7308 1w mifﬁ'@%a%%aﬂ'ﬁ%'@miﬁwisﬁaﬂmu
MITANINTNLINTLUAAR mimmma 3
IANIZNA Uae nInag BIROAARDINLIN
8289 ‘W‘Hﬁﬂﬂ@l 11197 UazAME (2567) WU
iﬂu,uummm@mmammawamammmau’ta
LAumeriaaiien Saniavonuniu ﬂsmaumﬂ
Salanaunudnisviasifion aauugﬂmw



4 = o
wuanemrdadiuniTieaiiua Uy FaeFadrrAniald
unuiAL i aeEeaTyr AananTauLiy

< o
4172 Wage, wnsfind f1eT,
MU Wawefinng, aflm qmﬂm

' A & & ' A
n1sviedned laaviaauinudnisriadingn
TisluTunaunuwanIsradng N answaLIuIn
GONINAFHLALAUNIIVIAINGD FIRIAVDWLTH

YDLAWBDUNE
mMyene3spiuaasliifiuindnonn
E ANUNTBNTBINITNINTLYANRGIHNN D
Wi Sandavonunin Sanunansuss flamen
f19IL umwuwuua Nm%u@ﬂﬂmﬂmu
nIraaLien m%mmmmﬂmmaamma
AALONTH WAZTNTH snamm'imauaum
"I,@muﬂsvmswmﬂm Gt

TN IUINANSNTNYBIIIR IV DU
UNAIAULASTUTY arsinadenlpsrzning
amuumsﬂnmnwa@]maaﬂumumﬂiﬂam
mwanmmamaammhmm aNaw e
lmeﬂIuIaUluﬂwsﬂiwmawwuﬁaﬂ']mmdm e
wanani msﬁmamul%mwmmumﬂiﬂaﬂ
memwameﬁmnamw‘l,umﬂmam
wasfawlszaumsTiiasinvianiin) ussdu
MITIUMNTaYauAzMIURTANRUS Wik
NUNATT uaz mmaﬂwmaﬂ%miauuauu
nsefesiumatssm s fdaiteus:
NUFNE Lwalmauammnmmamaommua:
flanyInengg manndhadlshe uazTayasia
ﬁnmuuﬂwadmmfwmUlumswwmaumum
U3MITiaaUEHaInIN0IN1TTEIARNIANIS
myrasiiedldasdn

Uszmifigasdmnnunion MBI
mnmmaammm‘sm%u@namﬁ‘mjmw
TumIsnawLasssLEsunIvioaisndaasos
sudsmsaaimansiisaawielwaunsn
FUARNNTANNUE UK LTSRN T AW
swmsasimiahelassmsuasianssulnaig
Autumanawimaluladuszusansyalu

Fumaeaiien Ssaztrosassuliamia
YAULARENTD LTANSATNYBIANNITING B
Tuguruua: %mmmmﬂmiﬂnm%amqmam
ﬂsm'lswa'mLmeamiaome msviaaiien
U Biaisasidmuldunuiamiliasdaaio:
JINIAVBULAK IUUNUINVa LN I89aT L
LazmMIsamIMIniasdfisndesensos sania
fauunn Indudaslnmsmruanlousuas
mmuﬂgmamwmw MIVITIUNWVILTZA®
NIFDIRIRIITANEA 190N walue
mamunammavuhmumumimamm
Lmaammummmmumawmsaammu
RUILIBURZNTVLN VO ULTANITNFIUI AN
maawumu"lmmmamaomswaammaamm
IuLLaunﬂsumunmawmmmﬂmamammn
NuaauvlwaauLayiuﬂWSW@uuwm"l,w*’mmﬂu
dnilenvay m"l,ﬂamwmam’l,umswwm
msmammma"l,ﬂuamﬂm wonanii T
dassimatamadfanuTuas mmmumﬂm
walulaBasawnsathasailes

gavng i iAo Tosduwlging
WAZUHUUBITINIATDULAK AITEILETN LA LKA
mammmm"lmumiwwmmummaamm
\F9daasusiasuiouazatrsanuduuds
maauamﬂsmamsmaammlwnu@ami
Lﬂawuﬂaamﬂmuamﬁmmu

lavay FafunuanmMIAnE3sai
;Jﬂ'siwumﬂm@am‘swwmmﬁ'ﬂaamm
lummmauunu TIFUITDIUWINIINIT
fidLa%&lmsviauﬁmqumm%oa%mﬁﬁmy
ldununaniiiasgaasos fi)”m’YmJauLLﬁu 6D
Model Vl,ﬂﬂivﬂﬂ@]“l,mwasl,uﬁm B9 A9 04
mmmmm Lanmuvl,mwammuﬂuiums
’JNLLN%LLQWW@NWMIUU']F_l@ﬂ%ﬂ'l‘i‘}’]a\‘lm?_l’mw
UssanFnwludswiavouunn snnatasiaieon



4 o < = o L [Op
Q?Tﬁ??ﬂl‘qﬂﬂﬂﬁ?ﬁﬂﬂmb’ﬁiﬂuﬂ?ﬁﬂ? UNIANEINLUNIEITAIL 7'15 iﬁ 44 /illl'].lﬁ 4 ﬂTﬂQ’]ﬂN’ﬁJW?ﬂM 2568

=)

ﬂ’J’]lJW?E]&JsLViﬂUUﬂa’lﬂﬂ%a@la’Mﬂ‘ﬁ&Jﬂ’]‘i Aaenssndsene

vioafien smmmimmu Isunsniudie Tassns3 st leSUnT1Ta i Uau®In
Auma/Aouulasuas mwmmﬂvme] 1§ svinauanenssumssauinmmaas 35
ElEl’ldwﬂiwﬁﬂ‘ﬁﬂ’w\l@laE]@ﬁ]%LﬂilJﬁ‘i’]x‘l‘lJ@]ﬂ’Jl’lll LAZWIANTIY (ANE0.) A Laufl FF67/P1-043
a0 luMIUTITUATBNIINA VAN

28939 IAV0 UL 16 L hauaa

L@N&1TA19D9

AUITIA WUTIUTN UazaNy (Fa9nTanden. (2562). msnwundesveuunuliiiumiessaasoe:
WRIBINTTURE mwmmm Tu miﬂ?"ﬂmmmﬁmummmumimmsﬂams
mmsmwﬂﬂmm asif 5 (%. 581-592).

INAUIAWA TV L. (2562) swmuwaﬂgmms 152917 2562. wan. lsIRNNARIWIMI TN,

TLUE ’s@uuﬂa P8 msmﬂm WAad 11717 wae LIRS 219HA4. (2564). WIININTTWAUILARD
‘naammm"lmﬂml,waiaoiumsl,ﬂumammumadaamm LATHAFATUAE UINIIDIN
U5a, 17(2), 1-16.

wﬂﬁﬁ'ﬂé fN23. (2565). mﬁgﬂ’ligﬁﬁ'ﬂﬁi’@uuﬁﬁmaagmummz Lﬁ;aiaﬁumilﬂqumm
Ua1an19n1I7aaNg TN UTITN JIRIAVORUAK. MITFITAITEAIN UHI1INLIRE
NMIF13AN, 13(1), 88-101.

wﬂﬁéf'ﬂé 199, NUAUWA ﬁau%’gﬁﬁuﬁ, WINTTT aUDN WaRSTUGAM fmag. (2567). Bnwaves
g‘ﬂl,l,uummmm%aLﬁamﬁﬁiwa@iamié'@%ulmaummauﬁm WAIAVDWLTI .
I1IATIVUURSAW U WKV INLIALTITARY, 19(68), 42-51.

1B L“]Iildﬂa (2566). MIFIIANUANAHIUANNTDANF DI L UAKLBILALLTZRUNM TUMRTLINY
MANANIIAIUTITY NIHANHIINWNANR MUWIWITE ‘L]iq,LWfLLNﬂLﬁF;I’JLLa Nalt
MTI0 JIRIAVDLLA . mimmgyymamummmmmi UWIVINEIREBATWUY,
13(1), 73-87.

Andrades, L., & Dimanche, F. (2017). Destination competitiveness and tourism development in
Russia: Issues and challenges. Tourism Management, 62, 360-376.

Baggio, R., Micera, R., & Del Chiappa, G. (2020). Smart tourism destinations: a critical
reflection. Journal of Hospitality and Tourism Technology, 11(13).

Bailey, K. D. (1987). Methods of social research (3" ed). Collier Macmillan.

Baker, M. (2006). Marketing: An introductory text (7" ed.). Westburn Publishers Ltd.

Bakici, T., Almirall, E., & Wareham, J. (2013). A Smart City initiative: The case of Barcelona.
Journal of the Knowledge Economy, 4, 135-148.

Boley, B., & Mcgehee, N. (2014). Measuring empowerment: Developing and validating
the Resident Empowerment through Tourism Scale (RETS). Tourism Management,
45, 85-94.



PR Py s v o 2 s
wuanenisdadSunsteafivoquauidecFadrsinaglf 716 Ta7s \Iage, WoAng f1ar,
wnuimudesdeatuy Yawdnaouunriu 01611 Woawsfinng, aflm yylay

Brynjolfsson, E. (1993). The productivity paradox of information technology. Communications of
the ACM, 36(12), 66-77.

Budhiputra, P. M., & Putra, K. P. (2016). Smart City framework based on business process
re-engineering approach. 2016 International Conference on ICT for Smart Society
(ICISS), 69-73.

Buhalis, D., & Amaranggana, A. (2013). Smart tourism destinations. In Information and
communication technologies in tourism 2014: Proceedings of the international
conference in Dublin, Ireland, January 21-24, 2014 (pp. 553-564). Springer
International Publishing.

Chiengkul, W., & Kumjorn, P. (2024). Delving into cultural immersion: Enhancing empathy and
attachment in creative cultural tourism in Thailand. Journal of Quality Assurance
in Hospitality & Tourism, 1-27.

Crouch, G. I. (2011). Destination competitiveness: An analysis of determinant attributes. Journal
of Travel Research, 50(1), 27-45.

Denzin, N. K. (1978). Sociological methods: A sourcebook. McGraw-Hill.

Dorcic, J., Komsic, J., & Markovic, S. (2018). Mobile technologies and applications towards
smart tourism — state of the art. Tourism Review, 74(1).

Elliot, S., Papadopoulos, N., & Kim, S. S. (2011). An integrative model of place image:
Exploring relationships between destination, product, and country images. Journal
of Travel Research, 50(5), 520-534.

Fyall, A. (2011). Destination management: Challenges and opportunities. Destination Marketing
and Management, 340.

Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015). Smart tourism: Foundations and
developments. Electronic Markets, 25(3), 179-188.

Harrison, C., Eckman, B., Hamilton, R., Hartswick, P., Kalagnanam, J., Paraszczak, J., &
Williams, P. (2010). Foundations for smarter cities. IBM Journal of Research and
Development, 54(4), 1-16.

Ivars-Baidal, J., Casado-Diaz, A. B., Navarro-Ruiz, S., & Fuster-Uguet, M. (2024). Smart tourism
city governance: exploring the impact on stakeholder networks. International Journal
of Contemporary Hospitality Management, 36(2), 582-601.

Jeong, M., & Shin, H. H. (2020). Tourists’ experiences with smart tourism technology at
smart destinations and their behavior intentions. Journal of Travel Research, 59(8),
1464-1477.

Joo, D., Woosnam, K., Strzelecka, M., & Boley, B. (2020). Knowledge, empowerment, and
action: Testing the empowerment theory in a tourism context. Journal of Sustainable
Tourism, 28(1), 69-85.



4 o < = o L [Op
Q?Tﬁ??ﬂlﬁlhﬁﬁ?ﬁﬂﬂmb’ﬁiﬂuﬂ?ﬁﬂ? UNIANEINLUNIEITAIL 7'17 iﬁ 44 /illl'].lﬁ 4 ﬂTﬂQ’]ﬂN’ﬁJW?ﬂM 2568

Jung, T., Chung, N., & Leue, M. C. (2015). The determinants of recommendations to use
augmented reality technologies: The case of a Korean theme park. Tourism
Management, 49, 75-86.

Kim, H., & Chen, J. S. (2019). The memorable travel experience and its reminiscence functions.
Journal of Travel Research, 58(4), 637—649.

Kusumastuti, H., Pranita, D., Viendyasari, M., Rasul, M. S., & Sarjana, S. (2024). Leveraging
local value in a post-smart tourism village to encourage sustainable tourism.
Sustainability, 16(2), 873.

Lee, P., Hunter, W. C., & Chung, N. (2020). Smart tourism city: Developments and
transformations. Sustainability, 12(10), 3958.

Lopez-Guzman, T., Sanchez-Can~izares, S., & Pavon, V. (2011). Community-based tourism
in developing countries: A case study. Tourismos: An International
Multidisciplinary Journal of Tourism, 6(1), 69-84.

Lu, J., Wang, M., Mao, Z., & Hu, L. (2015). Goodbye maps, hello apps? Exploring the influential
determinants of travel app adoption. Current Issues in Tourism, 18(11), 1059-1079.

Melian-Gonzalez, A., & Garcia-Falcén, J. M. (2003). Competitive potential of tourism in
destinations. Annals of Tourism Research, 30(3), 720-740.

Moza, M. D., & Olimpia, B. A. N. (2022). Promotion in tourism: A brief history and guideliness
of the new communication paradigm. Annals of the University of Oradea,
Economic Science Series, 31(2).

Neirotti, P., De Marco, A., Cagliano, A. C., Mangano, G., & Scorrano, F. (2014). Current trends
in Smart City initiatives: Some stylised facts. Cities, 38, 25-36.

O’Connor, P. (2023). Small-and medium-sized tourism enterprises and smart tourism:
Tourism agenda 2030 perspective article. Tourism Review, 78(2), 339-343.

Patton, M. Q. (1999). Enhancing the quality and credibility of qualitative analysis. Health
Sciences Research, 34, 1189-1208.

Ramos, A. M., & Prideaux, B. (2014). Indigenous ecotourism in the Mayan rainforest of Palenque:
Empowerment issues in sustainable development. Journal of Sustainable Tourism,
22(3), 461-479.

Raymond, C. (2007). Creative tourism New Zealand: The practical challenges of developing
creative tourism. Routledge.

Richards, G. (2010). Creative tourism and local development. In R. Wurzburger, T. Aageson,
A. Pattakos & S. Pratt (Eds.), Creative tourism: A global conversation (pp. 78-90).
The City of Santa Fe.

Richards, G. (2019). Creative tourism: Opportunities for smaller places?. Tourism & Management
studies, 15(Sl).



PR Py s v o 2 s
wuanenisdadSunsteafivoquauidecFadrsinaglf 718 Ta7s \Iage, WoAng f1ar,
wnuimudesdeatuy Yawdnaouunriu 01611 Woawsfinng, aflm yylay

Schmidt-Rauch, S., & Schwabe, G. (2014). Designing for mobile value co-creation—the case
of travel counselling. Electronic Markets, 24(1), 5-17.

Serra, J., Font, X., & lvanova, M. (2017). Creating shared value in destination management
organisations: The case of Turisme de Barcelona. Journal of Destination Marketing
and Management, 6(4), 385-395.

Shermon, G. (2004). Competency-based HRM: A strategic resource for competency mapping,
assessment and development centres. Tata McGraw-Hill.

Sigala, M., & Marinidis, D. (2012). Web map services in tourism: A framework exploring the
organisational transformations and implications on business operations and models.
International Journal of Business Information Systems, 9(4), 415-434.

Singsomboon, T. (2014). Tourism promotion and the use of local wisdom through creative
tourism process. International Journal of Business Tourism and Applied Sciences,
2(2), 32-37.

Spradley, J. (1979). The ethnographic interview. Holt, Rinehart & Winston.

Sturma, R. E., Vera, D., & Crossan, M. (2017). The entanglement of leader character and
leader competence and its impact on performance. The Leadership Quarterly, 28,
349-366.

Williams, A. M., Rodriguez, I., & Makkonen, T. (2020). Innovation and smart destinations:
Critical insights. Annals of Tourism Research, 83, 102930.

Wojnar, D. M., & Swanson, K. M. (2007). Phenomenology: An exploration. Journal of Holistic
Nursing, 25, 172-180.

Ye, B. H., Ye, H., & Law, R. (2020). Systematic review of smart tourism research.
Sustainability, 12, 3401.


http://www.tcpdf.org

