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Abstract

This research aims to study the factors of marketing mix that affect the tourism behavior
of tourists travel to travel in Nakhon Ratchasima Province. It was quantitative research using a
survey research method. A questionnaire was conducted as a tool to collect data. The collected
data were processed and analyzed by using statistic, percentage, mean, correlation and multiple
regression analysis. The results showed that the overall opinions of the tourism behavior of the
tourists traveling to Nakhon Ratchasima Province were at a high level, (X=4.20). The opinions
on all 7 elements (7Ps) of the marketing mix (7Ps) that effected the tourism behavior of the
tourists traveling to Nakhon Ratchasima Province in overall were at a high level, (X=4.19). When
analyzed individually, the opinions level on Product and Service were at the highest level, at
(X=4.36), followed by Price at (X=4.28), People at (X=4.25), Place at (X=4.21), Promotion at
(X=4.14), Physical Evidence/Environment at (X=4.13), and Process at (X=3.97) respectively.
Correlation coefficient of the elements of the marketing mix influencing the tourism behavior
of the tourists traveling to Nakhon Ratchasima Province affected the tourism behavior of
the tourists in all aspects. Moreover, an impact of the elements of the marketing mix on the
tourism behavior of the tourists traveling to Nakhon Ratchasima Province was statistically sig-
nificant at the 0.05 level for all elements (7Ps).

Keywords: Marketing mix factors affecting, Tourism behavior, Nakhon Ratchasima Province
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wn‘nmammmamﬂa IR mw"l,@mmi

‘HLLﬁ]\‘l’D@lﬂ‘]_]SwE‘NﬂTE]\‘lﬂ'l‘i?lmﬂ"ﬂ%FiL"IJ’Ti’JﬁJﬂmzﬂ

a

VLG]‘Y]‘S’]‘]_I LR LuaﬂswmumsmUaua@]mﬁmm
(ﬂ']l,%uﬂﬁiﬂﬂﬁiﬂ‘ﬂ’]aﬁEl“llﬂﬂa‘ﬂu'ﬂ fINTUNA
m‘sﬁﬂmmzﬁ’nauaLﬂumwnmmzﬁwﬂ"ﬁ
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1. n"ns';l,mumnmnnmauan'ﬂﬂ
"llad‘%ﬂﬂadL‘YIEl'ﬂ%ﬂ’liﬁmsﬂﬂiﬁ]ﬂﬂ?%ﬂiwﬂw
mammmmwmNamawqmmmm‘maa
{ig2a9wnnadigINARNININIBILNEN
TudenIanasazdun wui ToyatanaIn
yanavadfnauuuuzauny daulnaidwna
wijs AaLluiasaz 56.58 013z nI19 31 - 40
9 Aondusouas 44.57 Saonunwlaa aadu
Fauay 45.34 sraunsansnUinnes Aadn
Jaoaz 56.3 1 TWWHNWLENT® Aaliusaaas
33.85 u'lddaldan 529 10,001 - 20,000
U Aatdudasaz 32.00

2. MIIATHANAAATIWNYANTIA
nsriasfisizasinnasfigafidunmaianan
naufigdludsnianaszdan seazden
LEAIANNAITIIN 1
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A15191 1 NFIATNEAANNUAALAUNYANTIUAN TV 8L NI VRIBNY 8L REINLEUNIILTIN
oo ludamiauasnodunlasnngy (n=400)

- .4 e .4 LAY
NHANIINAIVIBILNEIVBIRNTIBILNE7 _ -
4 a o o4 o o X S.D. ANNARA
MfunsiTnavasie udsniawasssdan P
N
1. YanUszadd lumadunmennvisanon ludanianasnasuinennseuntanlauas
oAl o 4.45 0.50 lal
TwfanTIuveInTaLaT?
o & 4 , { o o { o & &
2. Snuasafunveansludsmianasnaiunluszes 5 Druun Swin 4 asduly 412 0.66 N
3. iwdunmauveafisn luisniauasnrRuinuaseuasIns e @ 4.02 0.73 N
4. fnsuzrINMTauNMItaans lausnoudaIud 4.46 0.48 N
5. YszinnansmzAaniiulunsdunmeniveaion ludsniauasnoiun fe AanTsuvias
A a 3.57 1.15 4N
EINIBIINDNG
6. unTudanaurasiadne ludaniauasnsrunnme Buled wazduaasiiaiu
o 4 4.44 0.52 4N
7An
7. alslumsdumeriaafisrludmiauasmnoian luudazasslaiiv 10,000 un 467 0.41 aniiga
8. anwanwnusuludamiauasaiun laud Tssusy 4.04 0.75 N
9. vnulditnsdadadsesinnlumsuveafiorludimiauasmaiunlasisnsasdsn
SR 4.14 0.68 N
sruvaanlal (social network)
TV 4.20 0.65 1N

NAT1971 1 HAMTIATIZA NG ANTIN
msvaafiBrvesiniaaioiiaunmatnan
mammluaamwmﬂmm wui1 wodnasu
msvaafisrvesiniaaioitaunatnan
mammimqmaumnmm lasnwsiu
agluszauann (X= 4.20) ot mesfidune
48 WU mammLaaﬂmnﬂamﬂuau@mmn
Yeur slselumsdumaviondierlusmde
was s luudazasslaiin 10,000 U
(X=4.67) 7098931 Ald ANHHLVDINMAAUNNN
iz lagsnaudsiue (X=4.46) Tanuszaen
Tumsdurmnasnriesdiorludmianasnaiin
Wenndeundoulauasanfianssuvasasoun s

(X=4.45) mmﬁaﬂaLm&iaﬁauﬁmslu{fwi'@
#AINTFNINNMIIU DS wazduiaasiia
(X=4.44) 155 sdadadsasfinnluman
viasigrlussnianasradulasisniseas
H1uszuUawlal (social network) (X=4.14)
snwmaafiunrasfiolussmiauasnoiun
Tuszoz 5 DRI 1990 4 asediuly
(X=4.12) snwoiwnusuluisniauasnoaun
Ieiun Tsousn (X=4.04) Wunsanviaaiisnln
WHIAUAINTRANAUATOLATINIOANE (X=4.02)
Az n%msuiunmwmammamm‘lmama
WATITENN Ao AanTsurioafieInessua
(X=3.57) ausau
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3. msfiLmvﬁﬁﬁﬂdmﬂ‘raumanﬁ
mmmmonamawqmﬁumswmmmmamn
nasfizrfiaumananaielusswin
#AINTEANN loUA uNFaA M LAzUTANT

AUINAT AUTDINWNITIATINUY AUNTT
FILETUNNIANNA GIBLUARINT AUAN BN
NMEAWLAZNNITIILEWE LAZAIWNTZUIWBANT
IS ALFAIMNANIIIT 2

A1319N 2 MIATNTAYITLEIBY TLRUNIINTAAANTINAG ONOANTINANTV DI NI VDS
U NeINEUM AN n e luIInIauaINTIN (n=400)

hipdmilszaanenisaaiaidsnanangdnssunisnasiiian _ AU
yasinriasfizafidwmadnanrasiiaalusowianasszdan X sb ANNAALA®
1. iy (FuRanmwsiuazl3ng) 4.36 0.52 N
2. flady (duen) 4.28 0.56 N
3. 1238 (MUTBINIINITIATINUL) 4.21 0.59 AN
4. 11338 (FUMIFILFINNTAANA) 414 0.60 N
5. fade (duieans) 425 0.58 N
6. 1298 (FUANHILNIIMEAWLAZANTHNLIUE) 413 0.63 N
7. 1238 (FAUNTZLIUMNT) 3.97 0.66 N
ERTY 4.19 0.59 a1n

NANT19N 2 WaNIILATIEHITSE
muﬂi:aumammm@ﬁdmaﬁawqaﬂssu
maviesfigrvesinroafisafiduniagaun
rosforlusinsanasraaun laun du
NAAAALAZUSNNT NUINAN GNUTININIT
A0TMUNY AWM IFILFINNTANNG ﬁ’mi.qlﬂmﬂi
ABANBHUSNINMUATNUIZNTINLENE LaS
FunszuIumI Janvaadwionutady
FIULIANNINIANARINAGOWANITTNMT
MaafgrvasinviadneNaumatnanaanen
ludamiauammafan lasmwainagluszauan
(X=4.19) \aiiazsfiilusodin wuin Jass
muﬂswawmammmwmwa@a‘wqmmm
nIviadNeITaIkniadn eI NLENIL NN

resfigrludinianasnoiunfiddais
mﬂﬁq@ Ao Uua I uNRaA M Uaz LSS
(X=4.36) 7898901 Ta38@ 1IN (X=4.28)
Jauduyaans (X=4.25) adudusainig
N3N (X=4.21) TIuMWBNITHILEIN
MINANA (4.14) TV UINHUSNINIAIN
WAz ILEUE (X=4.13) LazladueunIzuIng
(X=3.97) @&

4. M5IAIERAENY SN &
dunnszasifadsdinlszaaniiniinaia
Adonadangdnssun1sniasielIas
wnriasuigafiannisananviasiaaln
IRIARATINTRANT INURSLDUAULFAIAY
a3197 3
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(ﬂ'li’l\‘l“{l 3 ﬂ’]i’lLﬂi’]”%ﬁ%ﬁﬂW%‘ﬁLLUUW%ﬂm ?laﬂﬂ’ﬂi]Uﬁ?%ﬂi”ﬁ&lﬂ’ldﬂ??@ﬂ’mﬂﬂﬂNE‘]@IE]WE]@]T‘I??&J
nIn FNL‘Y] BIUBIBNYI 9N srmmumaL°1J’1m°naammluﬁmm@uﬂﬁwam

>
A

v v
A A

ilads A . , . . A%
, . e ¢ A% 22IN19 s A ANBAENII
GRS IREGEY HAANTUN o S nIzUIN
- 5101 n59A qLEIN  UARINT  NEATNUAL
NINIIAANA wazysnis e | . s
KUY nMsAANA nMsHILEwD
aade X) 4.36 4.28 4.21 4.14 4.25 4.13 3.97
gl 2LV (SD) 0.52 0.56 0.59 0.60 0.58 0.63 0.66
MUHRAAMNUAZLINT
AUINAN B45**
AUTEINWNITIATIRUNY AT6* 220
AUMIFILFINNIARG .646** .624** 519**
UYARINT 577 616* 471 690*
FUANBUZNINBNN 552 548** 419* 636** 689
AWNTZLIUNNT 541** 563** 443** .663** 717 757

**Correlation is significant at the 0.01 level (2-tailed)

{ s a FS s e
AMNATN 3 ﬂ’]ﬁllﬂizﬁ‘ﬂﬁﬁﬁﬁ&lwuﬁ(

199173 pd UL TEENIINIIAEATidINaG 8
Wf](?lﬂﬁ&lﬂ’ﬁ“fiE]\‘IL“?lllf;l’ma\‘l‘IIﬂYia\‘]Lﬁil’;lﬁl,au
madhanvisafislusswiauasadun lag
HANMUFNNUTNUUAZ T AN UTUNBTAANT
@enn lagasulssananauniisening
fautly SensudszanTanaunussening 419
- 757 %aﬂﬁﬂmuﬁiwaumdmwm@ﬁwada
wqmnﬁumi‘naammmaauﬂ'ﬂaamm lunn
% BUNNRURAYNINRNANIZAY 0.01 uay
AEwLs= AN AREUNUE (Correlation) Va361s

daafienluiin 0.80 (Berry & Fieldman, 1985)
muammﬂﬁmUmuﬂ?aumdmwm@wm
HaGaNgANTINMITiasfigIvesinriadiien
LWV 89N IR IAUATINTRNN
d' = A dl' > % 6
alglunmstinw LifiTgwluEasenusunus
gx‘lLﬁuvl,ﬂ (Multicollinearity) (Hair et al., 2014)

5. MINATRNMINANDLULLNA A
yasifspdindsraanismnaiaidsnans
woAnssan1snasiizaveasinvasfiaan
wumssnanriasfisn ludsmianaszdan
IS ALFAIMNANIIT 4
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(ﬂ']‘i']\‘l"n 4 NNLATY %ﬂ'liﬂﬂﬂﬂEJLLUUW%ﬂm‘IIEN‘IJENﬂ'%"HUﬂ?%ﬂi“’awﬂ’ldﬂ'ﬁ@]E‘]’l(ﬂ‘l’]ﬂﬁﬂﬂ@lE]
wqemﬁumi‘naammmaauﬂ‘naamﬂ’mmumaL“m:u’madmmlummwumﬁmm

ihasdmlszaanisnisaain b S.E. ] t p-value VIF

MuHAANIILAZLSINS 0.107 0.022 0173 4.833 0.000** 3.476
AU 0.146 0.020 0.208 7.454 0.000** 2141
AUTBINNNTINTINUNY 0.132 0.018 0.187 7.194 0.000** 1.837
AUNTRILRITUNIINTARA 0.244 0.016 0.366 15.608 0.000** 1.491
ﬁ’m‘]_qlﬂa’mi 0.349 0.019 0.484 18.288 0.000** 1.751
AN HILNIINMENNLAZNTELERE 0.069 0.023  0.088 3.033 0.003** 2.285
AUNIZTLIBNNT 0.073 0.019 0.117 3.867 0.000** 2.508

R=.925, R® = .856, Adj R * = .853, SE est = .1741 F = 332.170, **p< .01

* sreupadnyynIaiia fiazd 0.05

NANTIR 4 Bnwavesiladpain
UszrumImIaanalnadang@nssunisvias
Wegasinvioaigrfiaunashanrisaiien
lUFINTABATNTHINN HANNTILATIZA WU
‘ﬂaaUmuﬂswaumamwm@mwa@lawqmﬂﬁu
MIrieaNgIedInnviadneINawMITINTies
ealusinsauassadun lunniadn leun
UM UNAAN UMUAZUINNT TA381%31A"
1338 UTINIINITIATRUNY TAABAUNT
sadunINIaana Jaduduyaaing vy
ABRNHUSNIINIBNTNULASNINTH LT LA
2981 UNIzUINNIT NN REEAYNIEDa
fiszdu 0.05 a"E‘mmhmmuﬂiﬁumadﬂswau
MINIamaSNadanganTsuNMIiaigIves
invisafgrfidumadnaveaiiealudinia
uaINaiun ld3asaz 85.6 (R? = .856) (Hair
et al., 2014) aythiulUaurunfgiuvasms
298

a v
dyduan1sioy
MIANENT8 IR TZaUNINNIAANA
NEINAGANGANTINNIBINEIBIRNTIBdN?

Adwmadhanrisafiorlusiniauasodun
syduanTITuwLin qumﬁmaouﬂﬂao
mmmumwaammﬂ?mmmaamamm
MITIINTNAUAZ LRSIV BT BIMN ST AT
%aﬁ%qﬂsmaﬁmﬁauﬁﬂuﬁaﬁﬂﬁawsiau
lauarInAanIsnveIAIaLAIL LAUNIINIAD
avaunTuazynd uazluszaz 5 Ufiiuaan
Euwnsuviaaienlusmiauasnodun 4
aSsaull veUAINTINYIDIRLINIITITNTA
mmﬁagmm&iaﬁmLﬁﬂﬂ%iﬁ%i’@ummm%m
nndulod uazdumesiiadunan enldanelu
maeumarisafienluudazasslaiin 10,000
VN uazWneNsauiilisusy aadasasninn
Tumsuviaafisalagszunsanlasl (social
network) wazlasusul sz aunimIasangs
Na@iawqamwmiﬁauﬁmmaaﬁfﬂﬁauﬁm
Adwmadhanrisaforlusimiaua s
figonannn Ao Tasueunaadmiuazusns
seIn9anfa Jadsenunan dadseuyaains
1298 UT8ININTITI NI TaduaunIT
FIFINNIAANA TIVUAUANHULNINBATN
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ANAAU

anlsngna

asﬂwaua aAUaNENANIIITY WU
ok °uauam"l,ﬂLLavwnmmmmwmmmmaa
uﬂ‘naammwmumammmammlumma
WAINTENN Anviafigafidunisuvieadion
Iwdmlaunmafndulnajidunands a1y
3239 31 - 40 T gonunnlaa miﬁﬂ‘ma;‘uj
luzaulSunNas s TWNINIRLIENENTY
Ivlddaifan 3211319 10,001 - 20,000 U N
TV ANUREIN 8 BINTITNTN A LA
WA IN a9 TiBINSIAnTIIN Anraafinaie
wneanndaulanazInfanITuvesnsaun?
W@unNaNnUAsauATIvIannd uazluszos
5 ﬂﬂmummUmumammammlmamw
wasTTEN 4 asstuly TeuRanssurieafion
NWTTINING NUTayaunasTiaad Aonlusinda
uasn oL loduasduaaiiadunan
drlgislunsdunmevioa o luudazas
laisfin 10,000 1M wazWNFsARA 9T Gade

o A o \ A &
fvasnwnlunsunriaanellasszuuaanlay

(social network) LLa""]ji]ﬁ]ﬂﬁl%ﬂi”ﬁ&lﬂ’]dﬂ’]i@lm@]
fissnadangansIumIriosfignvesinrieadisn
Adwmadhanrisaiiorlusimiaua s
figonannn fo Tasueunaaimiuazusnms
a9MdunA8 Tadusunen thasduyaans Jaiy
MUTBINIINNTIATIRUNE TRIBEUNTFILRIA
NNI0819 TATATUANHUSNIINILATNULRE
MINLEBELAZ AT UNIZTLIBNNIANEIAL
FAAARDINU THIUNT WINNING uaznIoiunw
Jurl (2566) AnwTadsaInlIeaunans
amalumsviaaiied3alna (New Normal) 184
invieafisimalneg Simiaseuas vsznav'ly
MUMUNAANUN UTBINIINTIATIAINE

PUIIANGIUNTTLIRANTIALIANT FUAN MU
NHMBAH FNBYARINITAIBWINNL LAz
mgasianIaae lassnlunniadvagiu
FTAVNUIN WATHANIINARDUFNNATIUNLIN
TasudnlszaunInmsaanaiisniwade
WoAnIsuMsvieafisrdalng (New Normal)
yaginrisafierrn nefidunmeanvaaiien
luﬁ]dmmvuaa NN RN YN
gfia fiszeu 0.05

Lﬁaﬁmsmﬂﬂaﬁ'ﬂmuﬂswaumo
msmm@mawa@awn@mﬁumimommmaa
wnvaafigafidumadnanreafionluiimia
UATTTFNN LB lanTaspaIndseauniins
elmﬂa'wa@iamwiauﬁmasﬂm:é’umnlu
nniady Taveddroramaisedasugon
ﬂswaumammm@ﬂmwa@lawqmﬂs‘sum‘i
YiadiolvaInnyiaaneNLdunI9 NN
riaanorludsnsanasrnaiunlusdaziady
TosBusmusneuasi

i unfanmmuarusmy lapls
anuFwIeNuiTaFssussunariandion
wazanufiviadion unaavioafioIuazanmn
fviaafisafiauszena nsliuSnsves
Fwidl wiinnuiaussanz ey unssriosiien
wazamuinasiiedinssansunsdaasnain
szifoy uazliuemis Numianunainnans
Tugoudiviofisasenadaeny u‘%qw§ WEUEN
(2564) na17N wq@mwmsﬁauﬁmmao
ﬁfﬂﬁaal,ﬁml,ﬂ?iﬂuvl,ﬂ@ﬂﬁflﬁoﬁaﬂmwﬂaa@ﬁm
muammwammmnﬂwu Fawndnysn
uﬂwaamm‘m’avlmwaaamumsrﬂm@ 19
Idasuudsdly daRasananiaspaudssa
mdmmmﬂﬁdwa@iawqamsumsﬁamﬁm
YoIBNTiB AT I@Uﬂﬁsﬁdawamnﬁq@
fa sunaan usiLazuSs lasldanauduin
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vieafisnfinewanzay vashn vasiiszan
fenfisnnzay uaza Mg TuaoIwi
raafipafanumanzay saanaadny TAT
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walilsTusuldamadasmsannidurnaly
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d199 ldaasarldlugisnainadng
inreafisrn ngldanudaduintasudu
i’]ﬂ’ma’]&l'lim}'lEIVLG]%JWJ’IﬂJmJﬂ’]LLa‘”WE]@m‘J‘J&I
snrienflaringwdnsoumsailaia-19
Fwsndszanai i gasiunwrinasnsld
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AuazliunaIgn

fasnduyaani lasldanuinien
Hasiudasendod WANIFAW ANATAUFVRY
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goufiviaaiien miusmi“uaamumﬂﬂuﬂ
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anuRsInasadimihimeianianaenau
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ﬂumﬁmmu@m@m‘smamm mMaaafien
Lmoﬂswmﬂ"l,m (2565) fianewuintlasuan
mﬂamumsmammmwmw%’tuwammm
LazUSMIdIUMITiaiieI89896ns S1810
aunounsshlwiusinrasfisaldidnlaldasng

azldoagaian Annuzlunmsusnns nizdelaiu
faztrumaaswignuEzaIn wit lo il
e leaganNnzay mmm‘n GEIRIL
dauttan Laz uwuwﬂauwuﬁm SnnInnsims
an%wunmumamqmﬂn fanuaanTaly
NNIIANINTINBUNUINITIZHININITLRUN
vioafien LﬁalﬁﬁﬂﬁamﬁU’;Lﬁ@]m'mmgﬂamu
IWAALWAUAREANTLAUNIIN a9 TiEn

iUt aIn19INIIadmLne lag
Ianufiuingouiiviesiisndinisswane
NIMIFeENI9 9 1w Thay NLEUNIANLA
fn9 9 ﬂwuam@mmimmsumm ERE
LmaamamU’maammuaammﬂmmawmﬂ
G99 LT amumamn ‘maam mma a9
99 1o aomiivaafisansefinn Susms
0989t lonsInsewrimsaruszuudwnesiia
LazmM s TasEnTuan uiviasiend
0FINAINBUAE mmisamn qOAARBINY
§ANT a7 UasEiwID SU813I04 (2565)
I¢ansdndszauninisaaafifinade
ms@mau‘Lamaammmmmmwmmummmﬂ
Wniagunsdnms WUINEUTBININT
sasmhemImviaafion fa mimmmmi
P mmamwmmnmm L3899NnY
m‘saamsmaq LazAITRNNTUSZTNTUNUT
ammmamm e LLWﬂLﬂﬁ]ﬂ’]i‘ﬂa\‘lmﬂﬂ‘H
Falan 11w Fesouwivieadisn Teuvinlng
F98A3INIILNNT HINITUININMITafien
6199 1D uaw

i umssassumsaaa lagls
anufiuin sowivieaieafinssaiansiy
Waldnriaafisd ldddausan nslason
Uszmndunnsasanmuiiiaaiivariuiesaulad
wsatanuiing sowiivesiisaiinnsea
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MUMITBILNYT FaAARBINY N Wanaiin
uazUazawdt Wauuvi (2564) Vl,ﬂﬂﬂmua TWUT
ﬂ%ﬁmmmmmﬂmm@ﬂa AUMIFFINNTT
@1m@mummawwuﬁﬂuwnmﬂimmwaqmm
ﬂa wmsﬁimauwuﬁmammimammazm
vif Nﬂ’]iLLﬁ]ﬂ‘lladﬂiwaﬂﬂLLa@\mdLaﬂam:}m
Lag nuﬁmmwamamma uﬂaﬂﬁmmuauq
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