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Abstract

The objectives of this research were 1) to analyze persuasive linguistics strategies and
to compare language usage between 1-2 stars OTOP local product labels and 3-5 stars OTOP
local product labels, and 2) to study guidelines for development OTOP local product labels in
Muang district, Mae Hong Son province by using English language strategies for persuading
foreign tourist. The researcher collected local labels of food products from 25 local product
distribution centers. A total of 50 labels included 25 of 1-2-stars local product labels and 25
of 3-5-stars local product labels. The results suggest that language strategies present both
non-verbal data and verbal data. An analysis of non-verbal data presented visual and graphics
images. The local product labels used graphic images rather than visual images and used more
harmonious colors than monochromatic and contrasting colors. The size of font on the labels
was the gradient style. Furthermore, 3-5-stars local product labels showed more trademarks
and certificate marks. The verbal data analysis showed that more adjectives and adverbs were
used to describe the 3-5-stars local product labels than those of 1-2-stars local product labels
for modification strategies. For discourse and pragmatic strategies, more narrative and
exaggerated discourse were used in 3-5-stars local product labels. Regarding rhetorical
strategies, slogans were used in both the 1-2-stars local product labels and the 3-5-stars local
product labels. Moreover, the content words such as prepositions, verbs infinitive with to
appeared in local product labels.

Keyword: Local Product Labels (OTOP), Discourse Analysis, Persuasive Language
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wazMI A aangmialiaing (Watchara-
kaweesilp, 2013)

aaddnsltnmlunisldusiiiuas
gakﬂumﬂmwmwgnﬁﬂﬁlﬁaﬂ%a?{uﬁ'] ekl
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(Discourse Analysis) 2833171 DIANATLND
(2561) Watcharakaweesilp (2013) 8
Lerlertyuttithum (2015) S9ugnausgazisua
wasznaIveas 9 (G9Usngluaiss 1) nams
AnswuIn

¥ o s 1
M3 lEAd NI Inal
malgenwsdmwainiiluFanaaimer
ndnngluasin lidanulaaduusziie
damsandnFonfadmyine nmslasusaain
fudniasgunivltdenfadmaiiduanes
dlng) wisunsUnngBenmdinnsaiug
Aumm Iingunsasnuaaiwi
a o 6 . .
NAIBNIIANT (Lexical Strategies)

nadsnmslamuin nwuluwainuas
MIUTTENEAIIAUNE AT M UBaaN uaziln
sufiliiladlaaiduan aznudwnlugduuy
Mg @ 131 i,

nad5n 3l function word uag content
word WU USNYUUaaMKNEaA i 32a U 3-5
aMWNNIIEAY 1-2 A1 muwumnﬂs’mg
Lﬂumwa@ﬂmmmﬂummaaﬂnw waLiie
dunm ineldlddunun deondaimsd
Mg “auundmsaaslad” waz “anine
NiSw L?JE]I“ELﬂ%ﬂ’]H’]EN}ﬂf]H fuWLN with
ﬂswngluma

“Black Sesame Bar with Lemongrass”

“Rice Cracker with Durian Chip”
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wazfIwudin ..of... ludszloavas
MsUanAaNaINEAT M 1T * Product of
Mae hong son Tha|land ? uaﬂﬁ]’mﬂ’mwu‘n‘ﬂ
LBUA7 mmmmmumﬂamaa content word
Hudn3en + to (...to eat) UEAIMIITYTIW
Tudszloa ready to eat (WSauSudsznu) un
ANNNAAA U ITAU 3-5 A2

na3snisleding1991 (Repetitions)
wuti ganslEanginimn lnewindunasin
wsasrzay Winsudaidumendsnge leud
QAT I AEATURITIINTIE
F167 2 ﬂsaLwamiLuummﬂmﬂwao
NRAN AN

naiIbn1sve18nII8 (Modificative
Strategies)

n3lEd1qmAnT (Adjective) Wu
mamwwvﬂuauﬂi Iﬂﬂmmmaaﬂqmm”
misnvl,mmmﬂmmuuamﬂwammmﬂi:mﬂ
3-5 @17 NINNIARNNRAN N 1-2 @12
96128819

“A full-bodied coffee, mild but rich in
flavor.”

“Deep fried Peeled & Chopped Garlic”

o

@171 full-bodies Ve8AN coffee, mild
LA rich TUWUﬁ']%’]@JLLﬁ@Giﬁ“E']a"UEN flavour
LS @I'JQU'NVI 2 mﬂmﬂ‘w*‘n Deep fried LLa“
Peeled & Chopped 2gn8a1%14 Garlic Lwa
@]ﬂﬂﬂqiLLﬁ@Gaﬂjﬂ'mgLLﬂ$ﬂ55N')ﬁNﬂ@lﬂm‘WUﬂ\‘]
EESAIEY

mslgdinsendiasal (Adverb) WU
fdrdnngluasnuienmaiianiznisning
WURNNUBBAINNAAA N IZAL 3-5 917 1T%
f197 w39 venenTen new Iud1piydn

6
“AILNNLNDIRINANDN RONLTY U3gndiaaa
FI1IN
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Tnpusasnuaaimeing 2 Uszian liwud
USnammdsngu_ddinmnslng 1w
d191 n fdunsuanfisanuivesg ln
Jazlon

“....aaninalnig nniu ﬁﬁﬁ in
nmlmmu MULULFATIANIZVDI..

ﬂmﬁmanuﬂgummam LS IN
N334 (Pragmatic and Discourse Strategies)

M3UfLeT (Negation) N3ldnwLE
Ujeminauaidunminounniodudirias
fuIzey 3-5 a1 ﬂ’ummﬂ'ﬁﬂgmﬂumm
Inesiudadin v # fidanansdaudy a3ie
AURAN wmwaﬂwayjamumw lasfinauuil
fasdala asludszlon

« laviuaz lvdala..”

28 o a i

Fedusasmadfiasmmnng [ ase
AUM B89N do not winidun3en w3a No
waz Not .....

misldguanwal (Metaphor) Wiaua
TAAnandInadSoufouEeduaunsii
muﬂmauumﬂuaﬂammua AMNAAINVD
Na@mmmmmaaa natauagmantdved
fwdes LﬂiUULﬂUuI@ﬂnﬁﬂﬂmmaauﬂu
ifounanusisin mlwiAamwSsuiieu
Ussinnauuds fmdeadunmassianamue
Gefesunsluasnin

“tamansleTunsIUIIN 177
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treilasnunaeaiieaundidn lsawle uazlsa
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an Wumsatesnenlng lawunisian
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2O G4 TRANMNUURINHEAA UM T=AL 3-5
a1 N

“.oo dE2TU “‘arrvyiing” naalag
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ﬁuna@...wﬂégdzzm'aﬁyyzivm7y7y FUS U
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naddn19andail (Rhetorical
Strategies)

mslgei iy (Slogans) Mk Ty
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FUATZAU 1-2 911 WA 3-5 A1 NADENS
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m ¢
) s5-2-00147-2-0027)

1 lll"JI

(MWE8: aanHAaA Ui ILARD)

3-5 @INIlTAFURRIRLIETE @191 @ uas
=1

Y
‘nIay aay ﬁ'@iagzlmw”
(BAINHNEAAUNIEAY 1-2 @17)
“IFIAA ARk dagunIn’

(A INHBAA UIIT=AY 3-5 717)

HERFLNREEDEE
Strategies)

(Semiotic

msitaualunansie iy e
UYsznaudmisnIn & nanm&ansunsie
meiamsliusialagmSunaa s maiszay
1-2 @ I@ﬂwaﬁmwmauaammmﬂﬂnguu
ARNTZAU 3-5 A7 wmawammvl,ﬂu

MWLAZEIRLTZNaULUARIN NS
SiadmslEAui n3iansdiumis an
wann1sieasdlsznauiadennunansly
FaanulusanUed Kress & Leeuwen (1997,
1998) WU TaANNLURAMNUTINGAINHA1E

(MWD RANHAAA AN BA9N)

Ansznau 2 M330719898UITNaLTRANNLURRINNEAN I TLOU 3-5 AN
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FUAUIAUTIN- maamaawuwamﬂ

uaﬂmﬂumm’m MWUIznauny 2

AN LRI NNRAA N IZAY 3-5 a7 bT

mwﬁlaﬁwﬁmﬁmeﬁﬁﬂumwﬁd Tudens
mwma@mua znnduazlaigniainslu
FunITieN I B IUARZ AR NHAAT AT 97N
lwnﬂwaiaaﬂuwnaaﬂmunaEmu"l,@ama

iaulauazfigalifanvaulalunfaduat

LABINNATNITILREZFINITOFTIIANW L‘]T’ﬂfﬂﬁ\‘]
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VUARNKRAA UM IZAU 1-2 13 IEnwaaiden
vdaidunwd \unsau sluuumwlifiona
TaLIU swﬁﬁagaﬁam’mvlmﬁmwa 1390
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& (Color) MnMWsznay 2 anwue
PoIFAYTINYUURANHAAA UF 326D 3-5
a1 nslEmIulnuaRae BN M L
naadus A uinassldasniindosfide
A982098NEI UAZRAINNAAA UF VI
saazlafiduimd oy aamamamuﬂwsﬂ
Huazlad uaznsldaidanuanta daudns
ﬂﬂﬂgmﬂmmmﬂwammmsww 1-2 a1
mmi@mmuamamhmsn 2 Fdonlslnu
fanunaunin mnmmmﬂmm@@

mnmmmewmﬂ"ﬁmmm'ami
Linsnlauuaandnivaanuianmm 1-5
a2 Wefiansnuasil3ouiiouainansems
FLATIZANRIDNNTILATITHANE (Discourse
Analysis) 31NA17149 1 WU MIlEAsUn
ANNKNAAAH 1-5 a1 Ansiianliu1anaid
Unguuwasin ﬁ%m%'una%%'ﬁhiﬁﬁﬂguu
2870 bauwn ﬂa"‘a‘ﬂ'mﬂﬁgaw (Presuppositions)
na3Ensnaunaaunienaidisets (Hedging)
Aa3n1Tld AT wILEAIAINNRNIBWH S
(Connotation) LazAINNHNIEUAII (Denotation)
na38n13lETannIsnTHA (Directive) uaz
NRIDNT LT ETBIUUAY zg a1 e
(Proverb and Idioms) Tdﬂiﬁﬂgmﬂmmuau
me lnpuasn welddsngnisladiuan
MEAINT
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ma;gamumﬂumumnm@@mstLLazm'm
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AUNsAN®IVaY Cyril et al. (2012) 1 N9
RN TNANIENLABNIIADLAKEIVDS
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MR TBrEnademIs el
agiu 11w MmaIngEuaznEIn MInay
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MEAINT fia muda (Translation) (Mat,
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1. AP I BRIV URAAN
NAAA M e AuY T LAN 81 MBI TINnTA
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19%ee lagnIwsunadtnisnisdsng
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NRAA A IZAL 1-2 A7
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lavasaannuIaum I@ﬂmmumﬂ’ﬂmm
LwamﬂuwmﬂwLﬁummaaﬂqu 287N
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