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Abstract

The purpose of this study was to verify the relationship between sales promotion strategies
and marketing performance of car dealer businesses in the Northeast Thailand. The instrument
was a questionnaire used to collect data from 133 executives of car dealer businesses in the
Northeast of Thailand. The statistics used for analyzing data were multiple correlation analysis and
multiple regression analysis. The results of the research found that sales promotion strategies in
terms of finance offers, exhibitions and free trials had positive effect on marketing performance.
For this reason, this study recommends that executives of dealer businesses need to prioritize
sales promotion strategies in making any development plans and improve business procedure
strategies in order to effectively adapt to changes in social and economic conditions and thereby
continue increasing the results of the outcomes of these marketing strategies and improving their

capability to compete effectively both regionally and nationally.

Keywords : Sales Promotion Strategies, Marketing Performance, Car Dealer Businesses
in Northeast Thailand
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i 4.22 4.10 4.22 4.53 3.89 4.57

S.D. 0.67 0.54 0.67 0.52 0.77 0.50

MKP - 0.491* 0.524* 0.719* 0.370* 0.722*

PRE - 0.503* 0.438* 0.379* 0.422* 1.552
FIN - 0.541* 0.217* 0.401* 1.617
EXH - 0.286* 0.723* 2.505
RAR - 0.414 1.293
FRE - 2.339
* fipidynesdaniy 0.05

TINAITN 1 WUN é’aLLﬂisznaqﬂﬁ‘mi
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rarhiAenduilym Multicollinearity s ]
33u39vmInamey Multicollinearity laglgen
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MIFILEIUNTIVY Re69le 1.293 — 2.505 G4
a v 1 1 ar a a
fetaunin 10 useddn daudsdaszlinanu
v o o o A gea .
sunusnuluszaun linalwiAadgn Multicol-
linearity (Black. 2013 : 582)
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Wa

nagNsNIEILESNNTINY p e ; t p-value

’ duilszdnd  anwueaiaefan
annasy NIATZIH

fnsh (a) -0.951 0.353 2.691*  0.008
1. srumIdalauananveiunn (PRE) 0.129 0.082 1.571 0.119
2. MunsldalauanImsEu (FIN) 0.185 0.064 2.890* 0.005
3. IUNIIAURAIFUAT (EXH) 0.406 0.109 3.734* 0.000
4. rumIiTalEuasIUAALAZNNTAKEY (RAR) 0.048 0.053 0.922 0.359
5. M InNaaaIfud (FRE) 0.560 0.104 5.398* 0.000

F=45078 p=0.000 AdjR® =0.625

o a

* fyddynisdaniszdy 0.05
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