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Abstract

Imagination is one of the initial steps of innovative product development. Often times, it is
the easiest step. More challenging steps will determine the success or failure of the intended
outcome. To help steer a course for success, this article offers innovation development direction
suitable for Thai SME businesses. |dentifying the direction that should be taken can help develop
a right-minded approach to innovative product development The directions provided in this article
were derived from literature review, scrutinizing, and analyzing based on theories, concepts,
and evidences regarding entrepreneurship, and innovation development success from various
credible sources. To develop successful innovation, the outcome revealed that Thai SMEs should
turn the steps of perspective funding inaccessibility and government support limitations into a
self-strengthening approach, according to the philosophy of Sufficiency Economy. This can be

done by starting to leverage available resources, and using 3 steps 1) customer fruitfulness
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2) idea selection using monetary data to further develop the most valuable ideas, and 3) test

before launching, respectively.

Keywords: Innovation; Small and Medium Enterprise
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