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Competitive Advantage of Information Technology Businesses in
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Abstract

The objective of this research was to assess the relationship between a new product
development strategy and the competitive advantage of Information Technology Businesses in
Thailand. A questionnaire was used to collect data from information technology executives
and 119 people. The statistical techniques used for analyzing the collected data were multiple
correlation analysis and multiple regression analysis. The findings revealed a new product
development strategy, in the aspect of the development of positive feeling and the development
for customer’s acceptance, had a positive relationship with competitive advantage of information
technology businesses in Thailand. Hence, the information technology business executives should
emphasize the aspect of development of positive feeling in new product development strategy by
creating a product that can impress their customers. Moreover, they should emphasize the aspect
of development for customer’s acceptance by focusing on the product and a service development
process that can meet customers’ needs, thus resulting in repeated purchases and positive word
of mouth. As a result, these strategies will create the competitive advantage, thus enabling

organizations to be successful in the future.

Keywords : New Product Development Strategy, Competitive Advantage and Technology

Businesses in Thailand
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