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Abstract

The main purpose of this study was to examine the effect of proactive service strategy on
the performance of hotel businesses in Thailand. Data were collected by using self-administered
questionnaire form 220, Executive hotel of hotel businesses in Thailand. Multiple correlation

analysis was used as data analysis techniques for this study. Findings revealed a positive proac-
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tive service strategy all of side, some appreciation service, some customer orientation, some
service planning, some opportunity service, some on service mind, some on skills, fastness, and

clarity has positive relation on performance, should be addressed by practitioners in planning

marketing strategy and service excellence for hotel businesses in Thailand.
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